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‘HARD TO HANDLE’ SMASH HIT: 


‘Story, Direction, 


Acting All Great 


“HARD TO HANDLE” 
Warner Bros. 


aDIREGH Ona. aten a Mervyn LeRoy 
Orisinal? bys=. Houston Branch 
Screen play.............. ..Wilson Mizner, 
Robert Lord 
Photography .e.. 3 Barney McGill 


Cast: James Cagney, Mary Brian, Al- 
len Jenkins, Ruth Donnelly, Claire 
Dodd, Gavin Gordon, Emma Dunn, 
Robert McWade, John Sheehan, 
Matt McHugh. 


This one has SMASH written all 
over it in capital letters. Warners 
made a statement a short time back 
to the effect that they would, in the 


future, reach in the headlines for their 


stories whenever possible. If they 
can ‘““‘reach in headlines’? and drag 
out pictures like ‘“‘Hard to Handle,”’ 
all this reviewer can say is, ‘‘By all 
means, reach.”’ 


Starting with Houston Branch’s 
original story, the screen play by Wil- 
son Mizner and Robert Lord, the di- 
rection of Mervyn LeRoy, the per- 
formances of Jimmy Cagney and every 
member of the great’ cast—and we 
mean every member—hand laurel 
wreaths to everyone concerned. For 


there hasn’t been a faster, funnier: wh 


comedy riot turned out in Hollywood 


- in many a day. And here’s some- 
| thing you can mark down in the little — 
ci aed | red book. There isn’t a single sug- 
‘| gestive line or off-color situation yin 
4.the entire script. Which, proves they 
Cae dilate teeter ated proves leona 


€ cod 


~The yarn concerns a quick- thinking 


_promoter who starts as a Southern 
California dance marathon press agent 
and winds up as the biggest adver- 
tising man on Broadway. His last ex- 
ploit lands him in jail for using the 


‘mails to defraud—his grapefruit pro- 
‘motion stunt having been a bit op-. 


timistic. But he is too smooth to re- 
main in the hoosegow long. He 


’ makes his racket legitimate by cre- 


ating a demand for grapefruit—this: 





“out of scene. 
-ney McGill’s splendid photography. 
_ And another word about the story. 






by the simple expedient: of getting a 
band leader named ‘‘Blackman’’ (rem- 
‘iniscent, eh?) to reduce on a grape- 
fruit diet. 


James Cagney’s performance of the 
Promoter is in his usual vein and he 
wrings everything out of it that the 
part affords. But for the first time, 
the genial Jimmy has a serious con- 
tender for premier honors. Ruth Don- 
nelly, in a role rich with laughs, steps 
forward literally to steal the show. 
She. plays with the broadest possible 
touch. Perhaps wallop would be a 
better word, for that is exactly what 
she achieves. It looks as if a new 


comedy star was on the screen _hori- 
zon, 


Mary Brian contributes another of 
her charming heroines, and Claire 
Dodd continues to display a superior 
brand of sex appeal. All the others 
are uniformly excellent. 


The furious pace of Mervyn. LeRoy’s 
direction never lets down for a single 
moment. The speed of the dialogue 
might have satisfied some directors, 
but LeRoy adds tempo by the zip with 


rich he moves his characters in and 
A bow, too, to Bar- 


It is never illogical. It does not re- 
sort to the venerable for its gags. It 
continually tops_its own laugh, situa- 
ly to a preordainéd conclusion with- 
out wandering. into numerous by- 
ways. Another cheer for Houston 
Branch and a couple of hurrahs for 
Wilson Mizner and Robert Lord. 
Sell this. feature as a laugh treat 
fet the whole family. Sell it with the 
‘management’s unqualified guarantee. 
The picture will back up anything you 
can say for it and you'll find ‘Hard 


‘to Handle” is the easiest thing you 


ever handled. 


NOTE TO EXHIBITOR: 





In addition to using these re- 


views for a lobby display, 


we suggest you send copies 


to your local critics. 
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Full o’ Laughs =, Etesh_ and as 
HARD TO HANDLE breezy as tomorrow’s 


newspaper, ‘‘Hard 
Warner Bros. Handle’ might Wes 
been dropped on 
_ . your doorstep by the 
pical is its story, so newsy 


James Cagney return 
) : s to 
the screen in a role ideally suited to his tal- 


ents, a rough and ready promoter and ex- 
ploiteer, broke one day and 


a potential millionaire the 
next. 


delivery boy, so to 
are its happenings. 







been impatient while he 
and the Warners argued 
Over salary. 


5: But the reception of 
| “Hard to Handle’ also 
_ will be marked by review- 
ers and public for its 
presentation of a new pic- 
ture stealer who may very 
well become a leading 


- breezy 


screen comedienne in her own right, Ruth _ 


Donnelly. Rememb 

the_ Reredians to T rogues wee oo 
thumb in that part, and has been uniformly 
good in everything that has been handed her. 
But this time she got a fat part, and how she 
ran away with it! She means every bit as 
much to the picture as Cagney and that is 
saying plenty. In the role of the promoting 
mother, anxious to get on Hasy Street for 
her daughter’s sake, and quite as much for 
her own, Miss Donnelly is nothing less than 
riotous. Count her as being very definitely 
on the up and up for the 1933 schedule. 
Her comedy is grand. 


Houston Branch concocted the yarn, 
which begins with one of those dizzy dance 
marathons which were so plentiful in our 
midst a few months ago. It jumps to New 
York and grabs fat reducing cream for some 
more laughs, then to Florida and grapefruit, 
winding up with the 18-day diet gag, in- 
cluding a funny burlesque of the recent Paul 
Whiteman dieting. From this you can 
readily see that the whole thing is timely 
and topical from soup to nuts. Wilson 
Mizner and Robert Lord did the screen play 
and provided some hilarious action and 
dialogue, and Mervyn LeRoy shook up the 
cocktail until it fairly sparkles. 


We can drag out that good old expression 
without fear of contradiction, and say that 
“Hard to Handle’ is genuine “‘down to 
earth’ entertainment. It shouldn’t be hard 
to handle, and certainly it is easy to take. 
Cagney is back with a bang, and brings a 
most promising comedienne along with him. 
So there’s something for the New Year. 


WHO’S WHO 


Warner Bros. production, directed by Mervyn 
LeRoy from a screen play by Wilson Mizner and 
Robert Lord. Original story by Houston Branch. 
Photographed by Barney McGill. Film editor, 
Bill Holmes. Art direction, Robert Haas. 


Players: James Cagney, Mary Brian, Allen 
Jenkins, Ruth Donnelly, Claire Dodd, Gavin 
Gordon, Emma Dunn, Robert McWade, John 
Sheehan, Matt McHugh, Walter Walker, Berton 
Churchill, Mary Doran, Louise Macintosh. 


MOTION PICTURE HERALD 


Jénvary 7.4933 


Hard To Handle 


(Warner ) 
Comedy 


Showmanship sticks out all i 
‘ V over this show 
in capital lettérs. It’s about a showman, Lefty 


Merrill, a publicity man and a promoter, with . 


aS many gags for making money as th 
stars in the skies and it provides alfros: sss 
many laughs. Comedy from start to finish, it 
also carries a sympathy creating romance, 
glows with a grand line of peppy dialogue and 
iS as speedy as it is timely and novel. 
Beginning with the final hours of a dance 
marathon, the hectic action is under way at 
once, as Lefty, the high-powered press agent 
of the marathon, is the big shot with, the thou- 
sands of spectators who jam the dance hall 
and the apple of the eye of one of the con- 
testants, Ruth. The whole thing blows up ina 


riot of mirth as Lefty’s partner skips out with | A 


the prize money and Lefty “takes it on the 
lam,” just a couple of jumps ahead of “the 
irate mob. Early scenes indicate that Lil 
Waters, Ruth's mother, is going to be very 
prominent in that which is to follow and: she 
1s—so much so that, although Cagney is.billed 
as the head line : y almost steals” 
ow and you can guarantee that she will. 
hand your patrons scores of laughs. 




















A promoted treasure h tains 
unt on a Pleasare=pig’ 3 pares 
=, ae —— 


As a hiatus the Lil Waters iurunue ws 


episodes should bring the house down. The 2 
locale and excitement shift to New York, ff 


Lefty is broke; another big shot is making a 
play for Ruth and Lil is helping him along in 
grand style.,;A poor vanishing cream gives 
Lefty an idéa. It won’t “vanish,” so he sells 
the manufaeturers the idea of peddling it as a 
reducing cream and showmen are given an- 
other lesson in showmanship. 

Raising a million for a jerk-water college 
is the next episode and Lefty is on easy street 
and riding high with Ruth and her “mother. 
Publicizing “Grape Fruit Acres” a Florida 
real estate gag lands Lefty in jail for using 
ttte mails to defraud-as the promoter skips out 
to South America. In his cell, he meets his old 
dance marathon pal, who is emaciated as the 
result of a grapefruit diet because he had noth- 
ing else to eat. His misfortune is only a heaven 
sent idea for Lefty. Se 

As a result of his mammoth publicity cam- 
paign, the nation turns to grapefruit. The fa- 
mous 18-day diet is rung in. So is the famous 
Paul Whiteman reducing accomplishment. 
“Grape Fruit Acres” becomes a gold mine for 
the investors, the charges are dropped, but the 
exciting fun is not finished until Lefty pulls a 
typical gag stunt on Ruth and her mother to 
accept him as one of the family. | 

Everything that has been described can be 
made the basis for a real interest-creating cam- 
paign in which everything from radio broad- 


casting, 24 sheeting, commercial tie-ups and 


gag exploitation down to teaser heralds can 


be used, as they are all used in the pictures. 
Use of those, however, even to the fullest ex- 
tent, shouldn’t be the limit of your business 
building campaign. “Hard to Handle,” which 
should be easy to handle, is Cagney’s first pic- 
ture in months: He has proved his box office 
ability and with him taken out of his “tough 
mug” roles, it shouldn’t be difficult to pick 
up on his established popularity. You can't 
afford to overlook Ruth Donnelly and, although 
her picture popularity is not great, you will 
find your patrons talking about her. Among the 


other things you do in connection with this pic- 
ture, it might not be a bad idea to ring in soffie- © 


where in your advertising that it witnesses the 
beginning of a new star. ; 
The show is real entertainment for any kind 
of a theatre. As it kept a large preview audi- 
ence in spasms of everything from downright 
belly-laughs to emotion stirring smiles, it 
should do the same every place it is shown. 
It’s great entertainment for the adults, yet at 
the same time is one of those pictures that 
you can shout about as suitable for the young- 
‘sters—McCartuy, Hollywood. 


TS 





Make “James Cagney Back Again” 
The Slogan for Your Campaign 


bheed 
f 





“Hard to Handle” with James Cagney is a push over 
for a big box office smash, as his reputation today is 
greater than ever before. 


. 


The entire world is waiting to see James Cagney 
again after the tremendous amount of publicity he got 
during his absence from the screen, while he was trying 
to get together on a contract with the studio. All this 
publicity has served to make Cagney a sensational 
draw. 


“Cagney Back Again,” should be the big punch of 
your campaign. Shout it in your ads, in your advance 
and current lobby displays and in your exploitation. 


~ 


Cagney’s role as a high powered publicity and ad- 
vertising promoter, affords you the grandest exploita- 
tion picture you have had in a long time. Everything he 
does in the picture can be used to sell this hit. 


The supporting cast is worth the finest kind of 
plug. Mary Brian is one of the best liked actresses on 
the screen. Ruth Donnelly, Allen Jenkins and Claire 
Dodd have been steadily building fine reputations and 
big followings. 


Eleanor Holm, Olympic swimming and diving cham- 
pion, whose entrance into the movies has been widely 
publicized, makes her screen debut in this picture. It 
might be worth your while to mention this fact. 








THE STORY 


- Lefty Merrill, a high powered pub- 
iicity promoter, stages a marathon 
dancing contest which Ruth, a girl 
with whom he has fallen in love, wins. 
But McGrath, his partner, runs off 
with the proceeds and Lefty is un- 
able to pay the prize money. 

Ruth, and her mother, Lil, who is 


bent on marrying her daughter off to 


any one who has money, go to New 
York and Lefty follows them. Lil 
meets John Hayden, a well-to-do com- 
mercial photographer, and then tries 
to have Ruth ‘‘ditch’’ Lefty. But 
when he puts over a _ promotion 
scheme for a reducing cream and 


“makes a lot of money, Lil drops the 


‘photographer for Lefty, and urges 
Ruth to marry him. 

Lefty is persuaded by a man named 
Reeves to promote a grape fruit stock 
selling scheme. The money rolls in 
but grapefruit proves to be a drug 
on the market. 

Lefty goes to Florida to look after 
the company’s interest, and is fol- 
lowed by Marlene, Reeves’ daughter. 
Ruth becomes suspicious about the 
Florida jaunt and follows Lefty. She 
finds him and Marlene together and 
returns to New York, swearing she 
will never see him again. 

Marlene gets a note from her father 
to meet her in South America as the 
company has gone broke and the 





Director 
Story by 


Sereen Play by 
Photographed by 
Film Editor 


Art Director 
Gowns by 


Vitaphone Orchestra conducted by 


PRODUCTION STAFF 


federal officers are after him. Lefty 
returns to New York and is im- 
mediately arrested for using the mails 
to defraud. 


He is placed in a cell, where his 


erstwhile marathon partner, McGrath, 2 Reels 


has preceded him on another charge. 
The latter has been up against it and 
was reduced to a diet of grapefruit 
which he stole from fruit stands. 

McGrath, who has lost weight, rue- 
fully tells Lefty it was due to his 
grapefruit diet. This gives Lefty an 
idea. Released on bail, he starts an 
advertising campaign for grapefruit 
as a reducing food. He engages a 
famous actress to announce that she 
has refused to marry a noted band 
leader because he is too fat, and 
then gets the band leader to reduce 
on grapefruit, starting the fad. This 
puts his company on a paying basis 
and the charges against Lefty are 
dropped. 


In the meantime Lil has brought 
Ruth and the photographer together 
again, and they have decided to be 
married. Then Lil hears Lefty is 
making money and rushes to his of- 
fice to make up with him. Being still 
in love with Ruth, Lefty accompanies 
her back to her apartment. When 
Ruth sees Lefty, she knows she can 
never. love anyone but him. 


Mervyn LeRoy 
Houston Branch 
§ Wilson Mizner and 


Secor eeeseessesees } Robert Lord 


Barney McGill 


OFFICIAL BILLING 





Warner Bros. Pictures, Ine. 


i they Hapnone Corp, 2 


25 % 


present 


JAMES CAGNEY 


in 


“HARD TO HANDLE’’ 


with 


Mary Brian — Allen Jenkins....................... 
Directed by Mervyn LeRoy...............00...005 
A Warner Bros. and Vitaphone Picture................ 


Length... 7498 Ft. 





Time ...81 Minutes 


Bill Holmes 
Robert Haas 
Orry-Kelly 
Leo F. Forbstein 


SUGGESTED SHORTS 
FOR THIS FILM 


JAMES CAGNEY — MARY BRIAN 





PLEASURE ISLAND 


TECHNICOLOR MUSICAL 
with SOUTH SEA Locale. A 
rare treat with a great cast 
—TOM DUGAN, RICHARD 
POWELL, NEELY ED- 
WARDS—and Oh, Those 
South Sea Beauties! 


DANGEROUS 
OCCUPATIONS 
Reel 


Novel short presenting a lot 

of tough ways to earn a 
living —LOWELL THOM- 
AS, RADIO HEADLINER, |, 
gives you the off-screen 
dope. 





bo 


STAR AND LEADING LADY OF “HARD TO HANDLE.” 
Cut No.5 Out 380c Mat 10c 


CAST OF CHARACTERS 





ONE STEP AHEAD 
OF MY SHADOW 
Reel 


James Cagney 
Mary Brian 
Ruth Donnelly 
Allen Jenkins 
Claire Dodd 
Gavin Gordon 


Lefty Merrill 
Ruth Waters 
Lil Waters 
Radio Announcer 
Marlene Reeves 
John Hayden 


omen 


A “MERRIE MELODY”? | Mrs. Hawks «0.0.00... ccc tierce Emma Dunn 

; Zeer ed ROGmeS ea ees eS ree Robert McWade 
Peat sat seen eee te crs Toki Sheela 
INE COMDIMATON OL MUSIC] Jog Goety ooo... cccccccscsvsscscsesseesvessserssesseueseeeeesesneteneteeeeess Matt McHugh 


and howling comedy. 


Mrs. Weston Louise Mackintosh 
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ADVANCE PUBLICITY 


your 1 st story 


*‘Hard to Handle’’ Based 
Upon Publicity Efforts 


OW publicity and advertising pulls the strings that govern 
modern America is told with humor, gusto, and brilliant 
acting in James Cagney’s latest Warner Brothers-First 

National picture, ‘‘Hard To Handle,’’ which comes to the............ 





| 


se a Theatre..... 


The picture, incidentally, is Cagney’s first work since his 
recent return to the screen, after several months absence. 


It is his best work, since ‘‘ Public 
Enemy,’’ although an entirely dif- 
ferent sort of story. The former was 
tragedy. ‘‘Hard to Handle’’ is the 
most waggish lampooning of Ameri- 
ean falsefronts that has ever been 
attempted upon the screen. 

This great comedy is motivated 
around the publicity methods and ad- 
vertising which practically run the 
country today. The dance marathon, 
giant treasure hunts, changing a cold 
cream which ‘‘won’t rub in’’ into 
a reducing compound which rolls off 
fat, then getting a well-known society 
leader to endorse it; taking a doc- 
tor’s degree at a university for build- 
ing up its financial structure, rolling 
up millions out of a citrus fruit which 
no one would buy, much less eat, be- 
fore it was ‘‘discovered’’ that it 
took off weight—these are only a few 
of the legitimate rackets of young 
men with promoting ideas which 
James Cagney promotes as a high 
pressure ‘‘public relations’’ counsel. 

The scene with the society leader 
alone is said to be the funniest thing 
to come out of Hollywood in a de- 
cade—and, it is added, no one can 
mistake its significance. 

The scenes depicting the dance 
marathon, modelled exactly after such 
a marathon which took place earlier 
in the year at Santa Monica, Calif. 
and which all picture people had an 
opportunity to view at first hand, the 
treasure hunt, in which five thousand 
extras pull down a pleasure pier, 


“—hhave more production value than any 


similar scenes shot by a motion pic- 
ture company in five years. 

Cagney’s own work is said to be 
excellent; but it is almost equalled 
by that of Ruth Donnelly, a new- 
comer to the screen from the George 
M. Cohan Theatre in New York. And 
Mary Brian has the best role of her 
career. Miss Donnelly plays Mary’s 
mother and Jimmy’s best friend and 
severest eritic—a role bristling’ with 
wisecracks and full of side-shaking ac- 
tion. Mary plays Jimmy’s girl — 
with him when he is poor, holding him 
off when he is ‘‘in the dough’? — 
forgiving him magnanimously, in the 
end, for the one thing prospective 
bridegrooms are not generally for- 
given. 

The story is by Houston Branch, 
brought with great skill into screen 
play form by Wilson Mizner and 
Robert Lord. The direction is by 
Mervyn LeRoy, who directed ‘‘ Five 
Star Final’’ and ‘‘I’m a Fugitive 
From a Chain Gang’’—and compares 
favorably with both former jobs. 

Others in the cast include Allen 
Jenkins, Claire Dodd, Gavin Gordon, 
Emma Dunn, Robert McWade, John 
Sheehan and Matt McHugh. 


your Lea story 


James Cagney Back 
in ““Hard to Handle’’ 


James—Jimmie to you—Cagney is 
back on the screen again. Back after 
an absence of several months, his last 
appearance having been in ‘‘ Winner 
Take All.’’ 

And what a comeback! He will be 
BOGIE A Ine se en ee Theatre 
Next ee . in what is said 
to be one of the most hilariously fun- 
ny comedies of the season, a Warner 
Bros. production entitled, ‘‘Hard To 
Handle.’’ 

Although grapefruit plays a prom- 
inent part in the picture, Jimmy has 
given over his habit of squirting it 
in Milady’s eye, or even of socking 
some fair dame in the ‘‘kisser.?’ 
Rather he is on the receiving end to 
get many a smack from an un- 
sympathetic world before he finally 
conquers it and makes it his oyster. 

Jimmy has the role of a high 
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JAMES CAGNEY 
Cut No.3 Outi5e Mat 5c 








powered publicity promoter in a rip 
roaring take off on the press agent, 
in a story by Houston Branch. That 
the path of the press agent is not a 
smooth one Jimmy finds out in a 
series of hard luck incidents that 
finally land him behind the bars. 

An unusual romance threads its 
way behind the comedy situations and 
enlivens them with its love tangles in 
which Cupid nearly goes on the rocks. 

Mary Brian has the role of Jimmy’s 
sweetheart, with Claire Dodd as the 
vamp who tries to steal him away, and 
Ruth Donnelly as the designing 
mother who seeks to marry her 
daughter to the richest man. Others 
in the cast include Allen Jenkins, 
Gavin Gordon, Emma Dunn, Robert 
MecWade, John Sheehan and Matt 
McHugh. 

The screen play was written by 
Wilson Mizner and Robert Lord with 
Mervyn LeRoy directing. 


your 3 rd story 


Mary Brian Teamed 
With James Cagney 
in ““Hardto Handle’ 


James Cagney makes his first ap- 
pearance in months on the screen 
teamed up with Mary Brian as his 
leading lady in the Warner: Bros. 
whimsical comedy, ‘‘Hard To Han- 
dle,’’ which: opens atthe: 2.2.2.2... 
PHOS tO ON. oe Seldom has 
there been better team work than 
that displayed by these two in a 
screen play of tangled fortunes in 
both business and love. 

According to the Warner Bros. 
casting director, Miss Brian’s charm 
of manner, her beauty and innate 
Sweetness are perfect foils to Jim- 
my’s rough and ready exterior and 
his blustering, boisterous and over- 
confident spirit in his role as a high 
pressure publicity promoter. 

The story, which is taken from 
Houston Branch’s delightful and up- 
roariously funny comedy drama, takes 
the spectator from the West Coast 
to New York and Florida in multi- 
farious publicity schemes which in- 
clude dance marathons, treasure hunts, 
reducing cream and grapefruit cam- 
paigns and the promotion of mono- 
hippie colleges. 

Brilliant and sparkling dialogue has 
been injected by Wilson Mizner and 
Robert Lord as the authors of the 





your Arn story 
James Cagney Plays 
Live Press Agent in 
“‘Hard to Handle”’ 


A story that combines quaint 
humor, rare satire, uproariously fun- 
ny situations, snappy dialogue and 
delightful romance, was chosen by 
Warner Bros. as, the starring vehicle 
in which James Cagney makes his re- 
turn bow on the screen, after an ab- 
sence of several months. 

It. is a take off on the flamboyant, 
pompous and over-confident publicity 
promoter, entitled ‘‘Hard To Han- 
dle,’’ which is scheduled to be shown 
os-thoescreen “at the...) eae aes 
hea tVe next. <.esssersclen heck cke The story 
was written by Houston Branch, one 
of the pioneer press agents of the 
movies, who should know what he is 
talking about. Mr. Branch is also a 
former newspaper man, and the first 
motion picture editor of the St. Paul 
Pioneer Press. 

Wilson. Mizner and Robert Lord, 
both former newspaper men, who 
have dabbled in publicity, enhanced 
the humor of the story with snappy 
dialogue and unique situations which 
should stir everyone’s risibilities. 
Cagney, as the press agent, puts over 
every sort of promotion scheme from 
dance marathons, treasure hunts, cold 
cream and grapefruit campaigns to 
building up a one horse college into 
a tremendous institution. 

Mary Brian has the leading fem- 
inine role as Jimmy’s sweetheart, who 
jilts him when he is a success and 
marries him when he gets into 
trouble. Others in the east include 
Allen Jenkins, Ruth Donnelly, Claire 
Dodd, Gavin Gordon, Emma Dunn, 
Robert McWade, John Sheehan and 
Matt McHugh. The picture was di- 
rected by Mervyn LeRoy. 








your 5B th story 


Mary Brian Changes 
Tresses for Cagney 


One of the last strongholds of the 
brunettes went down in Hollywood 
when Mary Brian went blonde for 
her part in James Cagney’s new pic- 
ture of Warner Bros., ‘‘Hard to 
Handle,’’? which comes to the ........ 
Se ie: i hogtieson ss en 

Mary has kept her dark tresses up 
to the very last, but finally admitted 
that it has been a losing fight. 

‘*Anita Loos started it,’’ she said. 
““After that it was just like a ball 
rolling down hill. I’ve been asked 
at least a dozen times in the past 





- year to blonde my hair, but I’ve al- 


ways refused because it seemed to 
me it was just a passing phase.’’ 

But she changed her mind. 

‘‘Passing phase?’’ she says. ‘‘It*s 
a blonde conflagration. The whole 
world’s doing it. On my _ recent 
vaudeville tour, I saw about three 
brunettes—all in different parts of 
the country. It’s a bandwagon, and 
the dark girls had better get aboard.’’ 

As a blonde, and one of no small 
amount of pulchritude, she appears 
in the leading feminine role as Cag- - 
ney’s sweetheart in a highly humor- 
ous comedy take-off on the press 
agent, in which Jimmy makes his 
bow on the screen after an absence 
of several months. 

The story by Houston Branch con- 
tains snappy, sparkling dialogue and 
hilarious situations and a delightful 
romance. It was adapted to the 
screen by Wilson Mizner and Robert 
Lord, and directed by Mervyn Le- 
Roy. 


nr 
asses 


screen play. There is an underlying 
romance that runs its gamut of 
humor, pathos, tragedy and _ love 
thrills. 

An exceptionally strong supporting 
cast includes such popular players as 
Ruth Donnelly, who made an out- 
standing hit in ‘‘Blessed Event,’ 
Allen Jenkins, Claire Dodd, Gavin 
Gordon, Emma Dunn, Robert Me- 
Wade, John Sheehan and Matt Me- 
Hugh. The picture was directed by 
Mervyn LeRoy. 


your 6th story 
James Cagney Heads 
Strong Cast in His 
“Hard to Handle’’ 


An exceptionally strong cast was 
engaged to support James Cagney for 
his return bow to the screen, after an 
absence of several months, in the 
Warner Bros. 
picture, “Hard 
To Handle,’’ 
opening at the 
Gee een -‘Thea- 





Mary Brian, 
the famous 
SOW-endsy-? “of 
eSbvet er Pan 
who has recently 
been seen in 
“Blessed Event” 
and “It’s Tough & 
To Be Famous,” 
has the leading 
feminine role as 
Jimmy’s sweetheart who throws him 
over when he gets tangled up with 
a vamp, later to become reconciled 
when she thinks her Jimmy is head- 
ed for jail. She appears as a blonde 
for the first time in her career. 
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Ruth Donnelly has an extremely 
comic role as the dictatorial mother 
who is scheming to marry her daugh- 
ter to the wealthiest suitor she can 
snare. She was chosen for the im- 
portant part after having made a de- 
cided hit in ‘‘Blessed Event,’’ 
‘‘Vadies They Talk About’? and 
““ Jewel Robbery.’’ 


Others in the east, all well known 
players with experience on both stage 
and sereen, include Allen Jenkins, 
Claire Dodd, Gavin Gordon, Emma 
Dunn, Robert MeWade, John Shee- 
han, Matt McHugh. 


_ The picture, a rare type of comedy, 
is a hilarious take off on _ high 
powered press agents, written by 
Houston Branch, who formerly was 
one himself. The laughable situa- 
tions have been enhanced by the 
quaint humor and sparkling dialogue 
of Wilson Mizner and Robert Lord, 
the adaptors. Mervyn LeRoy directed 
it. 


e 


LEADING LADY 





MARY BRIAN, plays Jimmy Cag- 

ney’s platinum blonde light o’ love 

in “Hard To Handle” coming to 
the Strand on Friday. 
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James Cagney Back Again 
On the Screen as High 
Pressured Press Agent 





James Cagney, the aggressive red 
headed movie star whose, pugnacious 
screen roles have made him the idol 
of the screen fans, is back on the 
screen again in his first picture since 
he went on a one man strike last 
Summer. He is just as aggressive 
as ever when dealing with men in 
his latest Warner Bros. picture 
“Hard To Handle,’ which is now 
showite-at the Thea- 
tre, but he goes the way of all flesh 
when dealing with the spirited Mar; 
Brian, who is his sweetheart in the 
picture. 


Se 
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““Hard to Handle’’ Has 
Over 10,000 Extras 


Over 10,000 persons take part in 
the mammoth scenes in James Cag- 
ney’s new starring vehicle for War- 
ner Bros., ‘‘Hard To Handle,’’ which 
opens:-at thes ass Theatre 








Some of the largest crowds ever 
shown in a picture will be seen in 
various sequences in the production 
in which Cagney makes his return 
bow on the screen, his smiling 


countenance not having been seen in 
pictures since ‘Winner Take All,’’ 
released several months ago. 


One scene is a treasure hunt staged 
by the management of the Ocean 
Park Pier at the California resort as 
a publicity stunt, but photographed 
by Warner Bros. and incorporated in 
the picture. More than five thousand 
persons took part in the seareh for 
hidden gold and nearly wrecked the 
pier in their effort to discover the 
$250 in gold pieces. 

Two thousand persons appear in 
another scene at Santa Monica where 
a section of Coney Island had been 
reproduced on the beach. A _ third 
scene shows more than fifteen hundred 
persons at a marathon dance contest 
which was staged especially for the 
picture. Several hundred other per- 
sons are shown at a graduation ex- 
ercise and other scenes of the picture. 


These stunts are put on by Cagney 
in his role of a high pressure pub- 
licity promoter in one of the most 
uproariously funny comedies that has 
come to the sereen this season. The 
story by Houston Branch is a whim- 
sical take off on press agents. Spark- 
ling dialogue and unique situations 
have been incorporated by Wilson 
Mizner and Robert Lord, the adaptors. 

Mary Brian plays the leading fem- 
inine role opposite Cagney while 
others in the cast inelude Allen Jen- 
kins, Ruth Donnelly, Claire Dodd, 
Gavin Gordon, Emma Dunn, Robert 
McWade, John Sheehan and Matt 
MeHugh. The picture was directed 
by Mervyn LeRoy, who directed 
‘“Wive Star Final,’’? ‘‘I Am a Fugi- 
tive From a Chain Gang’’ and 
Many other famous Warner Bros. 
hits. 
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1,500 Extras Used in 
““Hard to Handle’ 
Dance Marathon Set 





All the intense excitement of a 
dance marathon has been captured 
by the camera and microphone and 
shown on the screen for the first 
time in James Cagney’s new starring 
vehicle for Warner Bros., “Hard To 
Handle,” which opens at the ......... .. 
Seiises 0 EAT O.ONe ccs ee 


The hopes and the fears of con- 
testants who start out on the long 
journey fresh and confident, to dance 
through weary hours in which spirits 
droop and bodies become fagged as 
they fight on toward the prize, the 
wild enthusiasm of great crowds 
who cheer on their favorite couples, 
the peanut venders, hot dog stands 
and other picturesque appurtenances, 
are registered in a spectacular scene 
promoted by Cagney as the master 
press agent of his time. 


Fifteen hundred extra players 
were used to get the atmosphere of 
the dance marathon which was held 
on an amusement pier at Santa 
Monica. And these extras were all 
trained for their parts, most of them 
spending weeks at just such dances 
which were staged by the manage- 
ment of the amusement places at 
the Coast resort all summer. 


This is but one of the many sen- 
sational promotion stunts created by 
Cagney that add to the hilarious 
comedy of one of the funniest pic- 
tures ever to come to the screen. 
The story is a take off on publicity 
promoters written by Houston 
Branch, once a press agent himself. 


A KISS FROM CAGNEY 











WINFIELD 
(EEegs 


WHEN JIMMIE KISSES ’EM THEY STAY KISSED in “Hard To Han- 


dle,” the Warner Bros. comedy-drama now showing at the 
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Notables Always Like to 
Watch Cagney at Work 





James Cagney, the Warner Bros. 
star, who was born in the New 
York slums, has a faculty of attract- 
ing the interest and friendship of 
the “great.” The latest notable to 
visit him was Lincoln Steffens, who 
wanted to meet him and see him 
work in the production of “Hard to 
Handle,” which opens at the ............ 
Pei ee SNBRIE OM ona 
Others who have visited the studios 
in the past year, just to see Cag- 


ney, are Prof. Charles Austin Beard, 
famous educator and author of 


“Whither Mankind,” Dr. Jacob 
Gould Schurman, former president 
of Cornell University and Ambassa- 
dor to Germany, and Julian Huxley, 


one of the world’s foremost natural- 
ists. 


The George M. Cohan 
Influence Is Still 
With Ruth Donnelly 





Ruth Donnelly says she is trying 
to forget George M. Cohan, not per- 
sonally, but his mannerisms. Miss 
Donnelly, who has an important role 
in James Cagney’s latest starring 


picture for Warner Bros., “Hard To’ 


Handle,” which opens at the ............ 
We Se ODS Seas cheng WAS With 
the famous stage comedian for years. 
So long, she says that she cocks her 
head to one side and talks out of 
the southeast corner of her mouth. 


Allen Jenkins At Home in 
“Hard To Handle” Role 





Allen Jenkins, who plays the part 
of a radio announcer in James Cag- 
ney’s new starring vehicle for War- 
ner Bros., ‘‘Hard To Handle,’’ com- 
PRE 40 “the ke ee Thea- 
tre, is right at home on the job. 
He was at one time a broadcaster 
for the National Broadcasting Com- 
pany. 


oS 


Mary Brian plays the role of Jim- 
my’s leading lady who wins the 
dance marathon and afterwards aids 
and abets him in his many promo- 
tion schemes. Others in the cast in- 
clude Allen Jenkins, Ruth Donnelly, 
Claire Dodd and Gavin Gordon. 


ADVANCE SHORTS 


Theatre. 
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James Cagney Directed 
Real Treasure Hunt 





James Cagney handled the mega- 
phone to direct a treasure hunt at 
Ocean Park, a California resort, re- 
cently, much to the joy of several 
hundred gold seekers. It was a 
genuine treasure hunt, staged as an 
advertising stunt by the park man- 
agement. But the scene was “shot” 
for the Warner Bros. production, 
“Hard To Handle,’ which opens at 
UI eter pr te yore Theatre on. .:......... 


erm oer In the picture Jimmy is a 
high powered publicity exploiter and 


among the stunts he promotes is a 


treasure hunt. So he acted in a 
double capacity for the amusement 
park and for picture purposes. 


Mary Brian Started Her 
Career as Beauty Winner 





Mary Brian, who plays ‘the lead- 
ing feminine role opposite James 
Cagney in the Warner Bros. produc- 
tion, “Hard To Handle,’ which 
opens —al- “thera 7. Theatre 
ONS ee as , got her start in 
pictures by winning a beauty con- 
test for a West Coast newspaper. 
The prize was a week’s personal ap- 
pearance on the stage. Herbert 


Brennon, the producer, saw her, and 
at once assigned her to the role of 
Wendy in “Peter Pan.” 


No Loafers on Stage 
When LeRoy Directs 





Director Al Green, of Warner 
Bros., plays an extra role as part 
of the atmosphere for James Cag- 
ney’s latest starring vehicle, “Hard 
To Handle,’ which comes to the .... 
Gare aed TROGEIO D0 ooo. is 
He was walking across the set 
where Mervyn LeRoy was directing 
a scene in a hotel hallway. Not 
recognizing him LeRoy ordered him 
to sit in a chair to make the hall- 
Way appear occupied. Green com- 
plied and LeRoy did not know he 
was using a fellow director until 
after the scene was shot. 

“I knew it was you all the time,” 
fibbed LeRoy. 

“Fine,” said Green. “Now come 
across with a check for an extra’s 
work.” 


CURRENT 


SHORTS 





Cagney Picture Takes a 
Dig at Society Women 





A take-off on wealthy society 
women who pretend to endorse mer- 
chandise for charitable purposes and 
then haggle over the price forms one 
of the uproarious scenes in James 
Cagney’s latest starring vehicle for 
Warner Bros., “Hard To Handle,” 
which is now showing at the ...... : 
SRS Theatre. Louise Mackin- 
tosh has the role of the society 


woman who fights with Jimmy over 
the payment for endorsing a facia! 


cream which he is promoting. The 
story by Houston Branch, is a spicy 
take off on press agents and theiz 
wild schemes. 


Jimmy Cagney Passes Up 
Ocean Life for a Car 





James Cagney, the Warner Bros. 
star has bought a new automobile. 
And there is a reason for it. During 
the production of “Hard to Handle,” 
he spent two days on the rough 
ocean waves in a sailing vessel. He 
had been saving his money to buy 
a boat previous to that trip, but 
when he returned and got over his 
sea sickness he went straightway to 
an auto agency and purchased an 
automobile. In “Hard To Handle,” 
now showing at the ........... cece 
Theatre, Jimmy makes his return to 
the sereen after several months’ ab- 
sence. 


Jimmy Cagney Made Sure 
Director Mervyn LeRoy 
Had Enough to Smoke 





Mervyn LeRoy, the smallest di- 
rector in Hollywood, in stature, 
smokes the biggest cigars. He 
smokes incessantly on a set during 
production. While working on James 
Cagney’s latest starring vehicle 
“Hard To Handle,” now showing at 
HOS ee ea Theatre, he was 


continually running out of cigars. 
One morning Cagney appeared on 
the set with a cigar two and a half 
feet long and three inches thick 
which he handed to the director, re- 
marking that he hoped it would last 
him through the day. 


Ruth Donnelly Packs a 
Real Knockout Wallop 





Ruth Donnelly, who plays one of 
the leading roles with James Cag- 
ney in his new Warner Bros, pic- 
ture, “Hard To Handle,” which is 
now showing at the .............ccseeee 
Theatre, packs a real wallop in her 
tiny “mitt.” The story calls for her 
landing a K.O. on Gavin Gordon’s 
jaw and she did it without pulling 
her punch. Gordon alleges that as 
an actress she’s a great prize fighter. 


Claire Dodd’s Vamp Role 
Opposite James Cagney 
So Strong, She Blushed 





Claire Dodd plays such a naughty 
role in James Cagney’s new Warner 
Bros .picture, “Hard To Handle,” 
now showing at the .0.........ccecees 
whestrenese ses , that, accord- 
ing to her own statement, it made 
her blush a scarlet red. She not 
only vamps Jimmy and entices him 
to her room when he is engaged to 


“another, but gives him the laugh 


when he repents of his behavior. 

“T have played all sorts of vamps 
in my career,” said Miss Dodd, “but 
the girl in this picture is the most 
deliciously open and unashamed sin- 
ner I have ever portrayed.” 
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James Cagney Slugs’Em and Hugs’Em Again 
“Hard to Handle’? Made to 


Order for Popular Jimmy Claire Dodd Frank to Say 


Handles New Type Role 
in Compelling Fashion 





Famous Red Headed Star Rises to Greater Heights 
in His Latest Entertainment-Packed Hit 


Prepared Review 


ARE situations, mixed with the most infectious humor this 
reviewer ever has seen in one of his pictures, marks James 
Cagney’s latest. production for Warner Brothers, ‘‘ Hard 

To Handle,’’ which opened at the................0.0..05 Theatre = a..cue : 

If ‘‘Blessed Event’’ was fast, ‘‘Hard To Handle”’ is faster. If 
‘‘Smart Money’’ was smart, this is smarter. If you like to see 
zippy fast moving action, if you like to hear brilliant dialogue, 
if you like to see inspired acting, you shouldn’t allow anything 
to keep you from seeing ‘‘Hard To Handle.’’ 


Not that Cagney has everything his 
own way. He doesn’t. The story itself 
is one of the most original to be 
turned into a movie that has come 
out of Hollywood in several years. It 
is by Houston Branch. Its screen 
form, prepared by Wilson Mizner and 
Robert Lord, reveals again the very 
great ability these two Warner Bros. 
writers possess in screen production. 
It was directed by Mervyn Le Roy, 
who directed ‘‘ Five Star Final’’ and 
““T’m a Fugitive From a Chain 
Gang’’—and it doesn’t suffer by 
comparison with either of these. 

In addition, it gives Mary Brian 
and Ruth Donnelly—a newcomer from 
tha George M. Cohen Theatre in 
New York, whom you may remember 
from ‘‘Blessed Event’’—the best 
roles of their careers. 

At a time when the screen is per- 
haps suffering from too great an at- 
tempt to present the heavy-duty 
problems of the day, ‘‘Hard To 
Handle’’ comes like a breeze from 
the summer ocean. It is entertain- 
ment plus. 

The story of a modern 
licity man and promoter, 
on the most realistic dance 
imaginable. Two couples 


lay pub- 
it opens 
marathon 
are left. 





The publicity man’s girl is the run- 
ner-up. She wins, but the p.a’s. 
partner runs off with the money. The 
girl’s mama leads the riot which near- 
ly wrecks the dance hall and causes 
us to discover Cagney riding street 
ears to the end of the line—because 
he has no place to go. 


Fast Moving Story 


From such an auspicious beginning 
the story develops rapidly to a treas- 
ure hunt—which does cause a mob of 
about five thousand extras to wreck 
a pleasure pier; to New York, where 
Jimmy pursues his girl, only to find 
her engaged to a twenty-five thous- 
and a year photographer; to a mod- 
ern university, which Jimmy helps 
put back on its feet with an adver- 
tising campaign; to Florida, where he 
promotes a diet campaign with grape- 
fruit which rocks the nation—and in- 
cidentally, thins it; to jail; and, 
finally, to one cf the funniest re- 
conciliation scenes you’ve seen in all 
your moviegoing time—and we don’t 
eare how long that is. 

The gigantic crowds used in the 
marathon and treasure hunt, and the 
way they were handled, alone make 





JAMES CAGNEY 
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the picture noteworthy from a pro- 
duction standpoint. 


Cagney Great 

Cagney ’s work has never been bet- 
ter. The freckled star, whose recent 
return to the screen made the news- 
paper headlines all over the country, 
proves himself a star and a real ar- 
tist in every sense of the word. The 
furious pace which he sets for the 
picture with his machine-gun speeches 
is only exceeded by the genuine 
artistry with which he times and 
spaces his work. With ‘‘Hard to 
Handle,’’ he easily leaps into first 
place as the most entertaining star on 
the screen. : 

If you have to miss everything else 
for a while, don’t miss ‘‘Hard to 
Handle’’—you owe it to your sense 
of humor. 

Others in the notable cast include 
| Allen Jenkins, Claire Dodd, Gavin 
; Gordon, Emma Dunn, Robt. McWade, 
John Sheehan and Matt McHugh. 





| Current Feature 





“‘I copy everyone from whom I 
think I can learn anything,’’ con- 
tinued Miss Dodd. ‘‘ Everybody does. 
Garbo herself is the result of some 
of the same causes which made some 
actresses all appear more or less 
alike. 


Camera Responsible 


‘‘The changes that have come are 
only partly the result of makeup. The 
camera itself had most to do with it. 
The camera makes everyone look 
larger than they are. A woman with 
a good figure on the stage is positive- 
ly fat on the screen. Actresses soon 
found this out and began to reduce 
to the streamlines now in vogue. This 
had results due not to Garbo but to 
thinness itself. They had to wear their 
hair, their clothes, and deport them- 
selves in a certain manner to har- 
monize with their thinness. 

‘Of course makeup helped. I al- 
ways feel differently according to the 
makeup I am wearing. Youthful 
dresses and a lot of curls on my 
neck make me feel younger. They do 
everyone, I suppose. That’s one of 
the reasons why people are actresses 
in the first place. 


Very Impressionable 


Ape Garbo? Why, I ape everyone 
and everything because I’m impres- 
sionable. Why, I can go to a play in 
which a group of English actors and 
actresses are appearing and come out 
with the ripest British accent you 
ever heard. Or to a play with south- 
erners in it and come out slipping up 
on my r like a Virginia colonel.’’ 


Film Flashes from Cagney’s “Hard to Handle’”’ 





Just a few of the many uproarious situations in “Hard to Handle,” Warner Bros.’ hit starring JAMES CAGNEY, who makes his smashing 
comeback to the screen in the comedy-drama of a twentieth century publicity man—who can promote anything on the map into what it 
isn’t. Beautiful Mary Brian is the girl, and Ruth Donnelly is her walloping mother, who makes things hot for Jimmy when he isn’t 


making them hotter for her. “‘“Hard to Handle” comes to the Strand Theatre 
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She Copies 


66 OPY Garbo? Certainly I copy Garbo and everyone else 

This amazing statement came from the lips of pretty, 

blonde, green-eyed Claire Dodd, accompanied by a most 

disarming smile. Claire Dodd who plays the part of a vamp, and 

glories in her wickedness, in James Cagney’s new starring pic 

ture for Warner Bros., ‘‘Hard To Handle,’’ now showing at 
Theatre. 


Indignation, denial, expostulation, anger—anything had been 
expected in answer to the question except the reply given. 


Everything 


9? 





Miss Dodd waved her hands large- 
ly and smiled to show that she gen- 
erally didn’t talk so much about her- 
self. It was a pretty smile, really, as 
fresh and bright as Claire Dodd’s self. 
But it was a little wicked. 


When asked if the slightly wicked 
roles she has played so long with 
Warner Brothers suited her—pleased 
her, she said: 


Plays Wicked Roles 


‘“Yes. I think so. But not entire- 
ly. I’d rather play comedy, something 
not so—so brittle. 

‘“More naive? Lord no! But less— 
wicked. Clever, fresh, bright, witty.’’ 


She rose langorously and walked 
onto the set of ‘‘Hard To Handle.’’ 


She went through her lines. Her 
speech was even, cultured, curiously 
rich and colorful. It brought to mind 
the fact that Claire Dodd is not 
merely an actress. That is to say, she 
has had most of what are known as 
‘the advantages.’’ 


She had wealthy parents, and tutor-. 
ing, and never thought of going on 
the stage or screen until Ziegfeld 
practically forced her to. Since then 
she’s found that she likes both of 
them. Her success was immediate and 


promises a long road with few turn- 
ings. 


Frank and Charming 


She’s frank, calm, cool, resourceful. 
Charming—if a little wicked. 

But like Garbo? ‘‘Nix!’’ says she, 
‘‘T’m more like Claire Dodd.’’ 

Certainly she is quite individual as 
the pretty adventuress who lures 
Jimmy Cagney, and then laughs off 
her conquest, in ‘‘Hard To Handle,’’ 
Houston Branch’s riotous comedy on 
high powered publicity-promoters. 

In this picture Cagney returns to 
the screen after several months ab- 
sence. Mary Brian plays the leading 
feminine role, while others in the east 
include Allen Jenkins, Ruth Donnelly, 
Gavin Gordon, Emma Dunn and Rob- 
ert McWade. 

The screen play is by Wilson Miz- 
ner and Robert Lord. Mervyn LeRoy 
directed it. 


Program Notes 


Jimmie Cagney, coming in 
“Hard to Handle,” keeps in trim 
by clog dancing, which he claims 
is the best exercise yet invented. 

oo * * 


Mary Brian, supporting James 
Cagney in “Hard to Handle,” re- 
cently smoked her first cigarette. 
The experience was quite dis- 
tasteful to her, but sereen re- 
quirements must be observed. 

* * oS 


Grapefruit, which caused such 
ructions in “Hard to Handle” 
Jimmie Cagney’s new film, and 


which brought him so much no- 
tice when he squashed it into a 
beautiful lady’s face in “The 
Public Enemy,” is the ONE fruit 
which he positively refuses to 
eat! 
ak ok 

Though Ruth Donnelly, lead- 
ing lady for Jim Cagney in 
“Hard to Handle” wears the 
Same costumes as her screen 
daughter, Mary Brian—the lat- 
ter succeeds in looking beautiful 
while Ruth looks well — ask 
Cagney how! 











Opening Day Story 


James Cagney Opens 
Today at Strand in 
“‘Hard to Handle’’ 


High powered press-agentry and 
advertising with James Cagney pro- 
viding all the high power form the 
basis for Warner Bros. picture, 
‘‘Hard To Handle,’’ which opens to- 
day at the ....:... 
ey Theatre. 

“Hard To Han- 
dle’? marks 
James Cagney’s 
return to the 
sereen after an 
absence of seven 
months. It is his 
first picture since 
“Winner Take 
All.” He is the 
big noise behind 
the exploitation 

MARY BRIAN of marathon 

Out No. 1 dances, eighteen 

Cut15¢ Mat5e day diets, treas- 
ure hunts and reducing creams which 
furnish the comedy material bearing 
the punch of Cagney’s trademark. 
The bad boy of the screen has quit 
socking females for the time being 
in favor of leaving his own chin wide 
open, by stirring up the public with 
his wild-eyed publicity schemes. 








ps cena 


Cagney’s romantic partner in this 
film is Mary Brian, who comes to the 
sereen for the first time as a strik- 
ing blonde. Ruth Donnelly, who 
scored such a success as the secretary 
in ‘‘Blessed Event,’’ is cast as the 
mother who shares comedy honors 
with Cagney. 

The cast is further enhanced by 
such competent players as Allen Jen- 
kins, Claire Dodd, an enticing beauty 
who adds further complications to our 
hero’s love life; Gavin Gordon, who, 
as the other man, makes the path of 
love not so smooth; Emma Dunn, 
Robert MeWade, John Sheehan, Matt 
McHugh, Jack Crawford, and Stanley 
Smith. 


—— 


~ The direction was in the hands of 


one of Warner Bros’. ace directors, 
Mervyn LeRoy, who combines the 
power of his recent achievement, ‘‘T 
Am A Fugitive From A Chain Gang’’ 
with the fast comedy of his ‘‘ High 
Pressure’’ in making this film a Cag- 
ney picture—plus. 


Ist day of run 


Two Days of Studio 
Dancing Not Enough 
for Gay Mary Brian 





Mary Brian is nothing if not a 
glutton for punishment. During the 
production of James Cagney’s new 
starring vehicle for Warner Bros. 
‘¢Hard To Handle,’’ now showing at 
PNG. ee Theatre, she had to 
dance almost continuously for two 
days in a marathon dance sequence. 

At six o’clock in the evening she 
begged Director Mervyn LeRoy to 
have a heart as she was tired out. 
She was tired, but evidently not of 
dancing, for Director LeRoy caught 
her dancing at the Cocoanut Grove 
Gardens of the Ambassador Hotel, 
Los Angeles, shortly after nine 
o’clock that evening. 

And she was dancing with Dick 
Powell who had spent two whole 
weeks dancing every day in scenes 
for ‘‘42nd Street.’’ Which Director 
LeRoy says proves that dancing for 
movie cameras and dancing for recrea- 
tion are two different things. 

The marathon dance is one of the 
promotion schemes in the picture 
which is an uproariously funny com- 
edy romance taken from Houston 
Branch’s take off on high powered 
publicity men. Snappy dialogue and 
unique situations have been supplied 
by Wilson Mizner and Robert Lord, 
who adapted the story for the screen. 

There is a strong supporting cast 
including Allen Jenkins, Ruth Don- 
nelly, Claire Dodd, Gavin Gordon, 
Emma Dunn, Robert McWade, John 
Sheehan and Matt McHugh. 
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Artist's Impression of 

James Cagney, star of 

“Hard to Handle’ War- 

ner Bros. film, now at 
Strand. 
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2nd day of run 


Crowd Wrecked Pier 
During Filming of 
James Cagney’s Hit 


Five thousand persons madly 
searching for hidden gold nearly 
wrecked a pier at Ocean Park, Calif., 
during the taking of a scene for 
James Cagney’s new starring picture 
for Warner Bros., ‘‘Hard To Han- 
dle,’? now showing at the .............0.... 
Theatre. 

The treasure hunt was staged by 
the pier management but arrange- 
ments had been made with Warner 
Bros. to photograph the search for 
the Cagney picture. The star was the 
master of ceremonies and fired the 
starting gun. 

Two hundred and fifty dollars in 
gold had been hidden about the pier 
and when the crowd did not find it im- 
mediately they began to tear up the 
walks and buildings in their search. 
They surged everywhere with the 
special police unable to control them. 

A hot dog stand, a shooting gal- 
lery, a fortune teller’s booth were 
torn down and board walks ripped up 
in the hope of discovering the coveted 
gold pieces. When the crowd was 
finally shooed off the pier it looked 
as though a cyclone had struck the 
place. The management stated, how- 
ever, that the damage was only super- 
ficial. 

The treasure hunt, which is incor- 
porated in the picture, is one of the 
stunts pulled by Cagney, in his role 
as a high pressure press agent. The 
story, by Houston Branch, is riotous- 
ly funny, with sparkling dialogue and 
unique situations. The adaptation 
was written by Wilson Mizner and 
Robert Lord. 

Cagney makes his return bow to 
the screen in ‘‘ Hard To Handle,’’ not 
having played in pictures for several 
months. In support of the star there 
is a strong cast including Mary 
Brian, Allen Jenkins, Ruth Donnelly 
and Claire Dodd. The picture was 
directed by Mervyn LeRoy, Holly- 
wood’s ace director. 








3rd day of run 


dames Cagney Again 


Strong for Blondes 
in His Latest Hit 


James Cagney’s predilection for 
blondes again overtakes him in 
“Hard To Handle,’ his latest pic- 
ture for Warner Brothers, now play- 
ing at the ten Sc a: Theatre. 

The freckled little star has played 
with brunettes only twice in his en- 
tire career, once with Marion Nix- 








4th day of run 





Tables Are Turned 
Upon James Cagney 
in ‘‘Hard to Handle’ 





James Cagney proves that he can 
take it as well as give it in his new 
Warner Bros. starring picture, ‘‘ Hard 
To Handle,’’ which is now showing 
oy rei (Lc a ioe aes Theatre. In his 
recent pictures, ‘‘ Winner Take All,’’ 
‘‘The Crowd Roars’’ and ‘‘Taxi’’ 
Jimmy does all the giving. He 
bashes the fair dames about and 
makes them like it. 

But in ‘‘Hard To Handle’’ Jimmy 
is on the receiving end. His sweet- 
heart keeps him continually guessing, 
her mother doesn’t hesitate to throw 
him out of the house, and a cruel 
world knocks him about. It is a 
much abused Jimmy before he finally 
gets the world by the tail and twists 
it. 

The story, by Houston Branch, is 
a brilliant take off on high powered 
publicity promoters with uproariously 
funny situations and snappy dialogue. 
The adaptation was made by Wilson 
Mizner and Robert Lord. 

There is a strong supporting cast 
which includes such well known play- 
ers of both stage and screen as Allen 
Jenkins, Ruth Donnelly, Claire Dodd, 
Gavin Gordon, Emma Dunn, Robert 
MeWade, John Sheehan and Matt 
McHugh. The picture was directed 
by Mervyn LeRoy, who directed ‘‘I 
Am a Fugitive from a Chain Gang,’’ 
‘¢Two Seconds,’’ ‘‘Five Star Final’’ 
and other big screen successes. 


on in “Winner Take All,” and once 
with Ann Dvorak in “The Crowd 
Roars.” However, he was careful in 
the latter to see that Joan Blondell 
was also in the picture, and there 
are those who don’t regard Marion 
Nixon as being very brunette, any- 
way. 

Cagney’s other pictures have al- 
ways been replete with blondes. He 
began both his stage and screen @a- 
reer opposite Joan Blondell—in the 
same play incidentally. His later 
pictures have had in them such 
blondes as the following: In “Taxi,” 
Loretta Young; in “Public Enemy,” 
Jean Harlow; in “Smart Money,” 
Evalyn Knapp; and in “Blonde 
Crazy,’ Blondell again. Mary Brian 
wore a blonde wig in order to satisfy 
Cagney’s fondness for blondes in 
“Hard To Handle.” 

To cap it all—he is married to a 
blonde. 


Current Shorts 


On Page 5 








5th day of run 


Cagney’s Order for 
Grapefruit Fooled 
Entire Movie Crowd 


‘“Jimmy Cagney is going to bash 
his sweetie in the eye with a grape- 
fruit:2? 


The word was whispered about one 
day at lunch hour during the making 
of his new starring vehicle for War- 
ner Bros., ‘‘Hard To Handle,’’ now 
showing at: the:...2c55.<os Theatre. 


Directly after lunch there was a 
rush for the stage on which Jimmy’s 
company was working. The players 
had heard Limey, the property man, 
asking the chef for a dozen of the 
citrus fruit, and expected a repetition 
of the scene in ‘‘ The Public Enemy,’’ 
in which Jimmy bashed a grapefruit 
into the face of his lady friend. 


That picture incident made history, 
so the crowd wanted to see it done 
again. But much to their amazement 
all they saw was Jimmy, Mary Brian 
and Ruth Donnelly calmly eating the 
fruit. 

Jimmy, as a high pressure publicity 
promoter in the picture, merely used 
the grapefruit to demonstrate the re- 
ducing qualities of the fruit which he 


‘is exploiting. The story by Houston 


Branch is an uproarious take off on 
the tactics of press agents. There is 
no scheme however hard to execute 
that Lefty Merrill can’t work. 


A strong supporting cast includes 
Allen Jenkins, Claire Dodd, Gavin 
Gordon, Emma Dunn, Robert Mc- 
Wade, John Sheehan and Mat Mce- 
Hugh. The picture was directed by 
Mervyn LeRoy and adapted to the 
screen by Wilson Mizner and Raber+ 
Lord. 





6th day of run 


Mervyn LeRoy Likes 
to Mix His Pictures 
By Varying Types 





Mervyn LeRoy, director of “Hard 
To Handle,’ James Cagney’s latest 
Warner Brothers production, which 
is playing currently at the ................ 
sere Theatre, has run the gamut 
from tragedy to comedy in his piec- 
tures so many times, that he claims 
he cannot do two pictures of the 
same category in succession any 
more. 


He’s not quite ready to admit that 
it is a superstitution with him. But 
he resists all effort to get him to 
do two pictures of the same sort 
in a row, just the same. 


Only once has he done that, when. 


he directed “Two Seconds” and 


“Heart of New York,” in succession. 


“Five Star Final,” one of his best 
pictures, was made just after he had 
completed a comedy. “Three on a 
Match,” another of his good pic- 
tures was made the same way. So 
was “I am a Fugitive From a Chain 
Gang,” which was filmed directly 
after he had filmed Joe HE. Brown 
in “Local Boy Makes Good.” 


“That,” he says, “is the reason I 
made “Hard To Handle” right after 
“Fugitive.” “I’ve noticed that mix- 
ing up pictures of different type has 
always resulted in my best hits. For 
that reason without ever waiting 
for a preview, I’m certain ‘Hard to 
Handle’ will be another hit.” 

Superstitions—well, maybe a little. 


In “Hard To Handle” ’with James 
Cagney are Mary Brian, Ruth Don- 
nelly, Allen Jenkins, Claire Dodd, 
Gavin Gordon, Emma Dunn, Robert 
MeWade, John Sheehan and Matt 
McHugh. The story is by Houston 
Branch, screen play by Wilson Miz- 
ner and Robert Lord. 
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Advance Feature 





Cagney Shows How Fads 
Are Put Over by Publicity 





ID you ever hear of the 18-day diet? 
Did you ever see a marathon dance contest? 
Do you know why a football team is more important to 
a college than text books? 

Do you know why wealthy society women endorse reducing 
creams? 

The answer to these, and a dozen other polite ‘‘rackets’’ of 
modern life are told in hilarious fashion in James Cagney’s rol- 
licking comedy ‘‘Hard To Handle,’’ which comes to the 
See Si THeeTTS GA. 5 eS 

In a comedy said to be one of the 
funniest ever brought to the screen, 
Cagney returns to pictures as a high 
powered press agent, who promotes 
any number of wild schemes, ineclud- 
ing exploitation of reducing 
creams, grapefruit diets, fresh-water 
colleges, dance marathons and what 
have you. 

Buoyantly optimistic as becomes a 
press agent, Jimmy confidently tells 
his sweetheart that they will ride to 
fame and beautiful 
hips. Not lly, of course, for 
Mary Brian, who plays the part of 
his sweetheart, is rather too slender 
to withstand such a journey. 

But figuratively and actually, yes, 
for huge billboards displaying Mary’s 
comely figure in nifty, if somewhat 
abbreviated bathing suits, acts not 
only as a stimulus to the supposedly 
jaded business man, but as an incen- 
tive to the feminine population to 
go and do likewise and become beau- 
tiful. 

Among the schemes Jimmy invents 
to promote the cream is the endorse- 
ment of a rich society woman. Jim- 
my knows a trick or two in _ getting 
into the good graces of the ladies 
and wheedling them into putting 
their John Hancocks at the bottom 
of flowery phrases. Those who see the 
picture will learn about women from 


tim, 


| Grapefruit Diets | 


When it comes to 18-day diets on 
grapefruit, Jimmy also knows the 
whys and the wherefores. It might 
be thought that seventeen days, 01 
even nineteen, might be just as et- 
ficacious. But no, there is a special 
reason for the numeral eighteen 
which is important, at least from 
the promoter’s standpoint. 


It might also be supposed that 
lemons or some other form of citrus 
fruit would answer the purposes of 
reducing just as well as grapefruit, 
but there you would be wrong again. 
It must be grapufruit. It is also ne- 
cessary to have a beautiful actress 
tell her famous fiance that she will 
never, never marry him unless he 
takes off fat, and takes it off on 
grapefruit. For all of which there is 
a very particular reason. 

At placing fresh-water colleges on 
the map, Jimmy is quite facile. For 
in his more youthful days did he not 
attend a college large enough to in- 
corporate a dozen such institutions? 
That is he admits to having actually 
attended Columbia University at 
night by long distance. What he does 
for Bedford College is plenty and 
what Bedford did to him was more 
than plenty. Besides conferring on 
him a doctor’s degree, they made 
him acquainted with a girl who lam- 
pooned him with her vampish eyes 
and got him into more trouble with 
his regular sweetie than he knew 
what to do with. 


| Marathon Dances 


And what Jimmy doesn’t know 
about Marathon dances isn’t worth 
knowing, for dancing used to be his 
profession. He was hoofer on the 
stage for years before he took up 
picture work. Not that he danced 
Marathons, but when you practice 
steps for the stage for days on-end 
until you think your dogs are going 
to drop off, you have something of a 
fellow feeling for the girl who 
dances a month at a stretch without 
rest. 

At any rate he stages a contest in 
‘‘Hard To Handle’’ in front of 1500 
spectators. The only thing he didn’t 
know about Marathons was how to 
-keep his partner from running off 
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young men. 


have been reported as willing to ‘‘lay 
them down and dee’ for the charm- 
ing Mary. 

A list of the names was waved in 
front of Mary Brian at Warner 
Bros. studio, when she was working 
opposite James Cagney in his new 
picture, ‘‘Hard To Handle,’’ which 
Comes:-to:sthe = Ss wissen Theatre 


‘“What about it?’’ she was asked. 
“(What about it? Is this going on 
forever? Isn’t there any point on 
this list where you intend to stop 
someday and say, ‘‘This is the ene???’ 


Evidently there wasn’t, for Mary 
just gave it the briefest of glances 
and turned up the tip-tilted Brian 
nose. 

‘Oh, that,’’ she said. ‘‘That’s just 
habit.’’ 

‘*Explain? There’s nothing much 
to explain. People who are bright 
might figure out sometime just how 
many unmarried girls there are in 
Hollywood. I don’t mean divorced 
ones—I mean who never have been 
ynarried.?? 


Girl Shortage? : 


**You_ see,’’ said Mary. ‘‘That 
leaves quite a number of boys to go 











with the proceeds and getting him 
mobbed by the crowd for not paying 
the prize money. But Jimmy won 
the heart of the winner who kept 
him marathoning the rest of his life. 


The story of ‘‘Hard To Handle’’ 
is a whimsical take-off on publicity 
promoters, with hilariously funny si- 
tuations and snappy dialogue and a 
most unique romance. It was written 
by Houston Branch and adapted to 
the screen by Wilson Mizner and 
Robert Lord. 


There is an excellent supporting 
east which includes Allen Jenkins, 
Ruth Donnelly, Claire Dodd, Gavin 
Gordon, Emma Dunn, Robert McWade, 
John Sheehan and Matt McHugh. 
The picture was directed by Mervyn 
LeRoy. 


IT 1S A GREAT LAUGH TO JAMES CAGNEY! 


RUTH DONNELLY, JAMES CAGNEY and MARY BRIAN in the Warner Bros. 
Handle,” Now Showing at the Strand Theatre. Cagney stars as a high-powered publicity man who can 
promote anything successfully. 


Out No.7 Out 45e Mat i15c 





Advance Feature 





Mary Brian, the Frequently 
Reported Engaged Star 


Denies Engagement to Anyone and Laughs at 
Many Rumors Linking Her With Various Beaus 


HE sweetheart of Sigma Chi. Why Sigma Chi? That’s hard 
to say except that that’s what they used to call the girls on 
the campus who were always being seen with all the eligible 


For as long as anyone can remember—well, at least for the past 
three years—they’ve been reporting Mary Brian engaged to one 
young man or another around Hollywood. 

Buddy Rogers, Russell Gleason, Jack Oakie, Dick Powell, Phil- 
lips Holmes, George O’Brien, Rudy Vallee, Biff Hoffman, Mervyn 
LeRoy and Orville Mohler are just a few of the youne men who 


around between us. Naturally, we all 
like to go out. We see one tonight 
and a different one tomorrow night 
so the papers say they have seen us 
a lot with so and so and that it 
looks as if we are ‘that way.’ ’’ 


‘¢And aren’t you—ever??? 


fEN oe At 
been.’? 


least, I never have 
‘“Won’t you get a reputation af- 

ter a while for being—well—fickle? 

Doesn’t that sometimes happen??? 


Mary shook her head, serious for 
the first time. 


‘No. There’s a difference between 
being fickle and just liking to go 
out. If I led ony boy to believe he 
was getting somewhere with me, and 
then ran around with a lot of others, 
that would be being fickle. Since I 
don’t, none of them can say that 
about me.’? 


Mary laughed. 


‘‘They had me engaged to George 
O’Brien before I ever saw him,’’ she 
said, pointing to the list. 

‘Were there ever 
Any besides these??? 


Mary nursed her chin and looked 
thoughtful a moment at a spot on the 
floor. 


‘“Well,’’? she said, ‘‘there were a 


any others? 


Advance Feature 





Rough Seas No Respecter 
of Famous Movie Star 


which his smiling countenance has been missing for several 


| CAGNEY is back—back again on the screen from 


months. 


Back in one of the most rollicking comedies, in which Jimmy 
plays the part of a high powered publicity promotor, who gets 
into more business scrapes and love tangles than is generally al- 
lotted to a half a dozen ardent youths. 

Jimmy’s admirers, and they are legion, will have a chance to 


see him in his new Warner Bros. 


which opens at the.................... 








Comedy-Drama, “Hard To 








few boys in Dallas—that’s my home 
town you know. And there were 
those two in New York on my last 
trip there. And there have been two 
from Pasadena and several from San 
Francisco, and that. one from Car- 





mel—, And that’s not nearly all. 
Those were just the non-profes- 
sionals.’’ 


| Director Gets Nervous 


Mervyn LeRoy, who is directing 
‘‘Hard To Handle,’’ wandered by, 
and stopped a minute, having over- 
heard the last of Mary’s remarks. 
He looked over the list and got a 
little nervous, but didn’t say any- 
thing. James Cagney peeked over his 
shoulder, however, and pointed to Le- 
Roy.’s name. 


‘Take him -off,’’ he said. 
doesn’t play anything.’’ 





CCTLe 


‘Good Heavens! Do they have to 
do that?’’ he was asked. 

‘‘Well, look at the list,’’ said Ma- 
ry. 
Rudy Vallee plays a saxophone; 
Buddy Rogers plays anything; Dick 
Powell plays five or six instruments; 
Jack Oakie plays a mean clarinet; 
Phillips Holmes plays the piano; 
Fred Waring leads his orchestra with 
a banjo. 


Mary and Mervyn and Jimmy 
|Cagney looked at each other and 


Jimmy pointed again to Mervyn’s 
name. 


He shook his head sadly. 
‘‘Doesn’t play anything,’’ he said. 
Mervyn was stricken from the list. 


But Mary has another sweetheart, 
at least for picture purposes, and 
that’s Jimmy Cagney in ‘‘Hard To 
Handle.’’ 


In this picture, Jimmy makes his 
return to the screen for the first 
time since ‘‘Winner Take All.’’. The 
story by Houston Branch is a riot- 
ous comedy with a take-off on high 
powered publicity men and _ their 
schemes. 

Others in the cast include Allen 
Jenkins, Ruth Donnelly, Claire Dodd, 
Gavin Gordon, Emma Dunn and 
Robert McWade. The screen play is 
by Wilson Mizner and Robert Lord. 


Theatre 00 <= 


production, ‘‘Hard to Handle,’’ 
At that, there 
was a question in Jimmys’ own mind 
as to whether he could even finish the 
picture. And he didn’t care much for 
a time if he never finished it. In 
fact, he would have much preferred 
just to die, although he won’t ad- 
mit it now. 

There’s just one thing that will 
get a man down so hard as that. It 
was ‘‘dat ol’ Debbil Sea’’ that had 
Jimmy down—and almost out. 

It all happened during the pro- 
duction of the picture. One night Di- 
rector Mervyn LeRoy told Jimmy he 
wouldn’t need him or Allen Jenkins, 
who plays with Jimmy, for the next 
two days. They were shooting se- 
quences in which neither of the men 
appeared. So Allen Jenkins proposed 
a sea trip as a respite from work. 

Now all his life Cagney had wanted 
to sail a boat, to make long, leisurely 
voyages to unfrequented places on 
strange coasts. 

He had talked dreamily of a six 
month’s sail around the tip of South 
America and of the chance that 
would give him to read and write 
and sketch and be free. 

He had longed, aloud and some- 
times for publications, for a chance 
to ‘‘get away from it all’? on the 
deck of a storm buffeted schooner 
or a wave-swept sloop. And he had 
wanted, most of all, to sail and sail, 
away from everything and almost — 
everybody. 

So Jimmy jumped at the first 
chance to get a taste of salt spray 
from the deck of a sailing vessel. 
With Jenkins and another friend— 
as well as several really sea-legged 
sailors, Jimmy rode to sea on a fifty- 
eight foot sailing yacht and then 
rode back again. 

Cagney was very busy on that 
brief excursion to the briny deep but 
he admits he did no writing, reading 
or sketching. There were no long, 
leisure hours in which he could com- 
mune with nature. Rather he com- 
muserated with himself for the entire 
trip. 


‘‘At first,’’? Cagney said, ‘‘it was 
fine. For two hours I liked it—great. 
Then—then I began to get a pain in 
the back of my neck. 

‘“You see,’’ he continued, ‘‘the 
boat was too big and too small. A 
fifty-eight foot boat is too big to fit 
in between the waves and too small 
to reach from one wave to the next. 
A smaller boat would have fitted in 
between the waves, but this one had a 
peculiar motion, like this.’ 

Here Jimmy demonstrated with an 

elbow representing the bow of the 
boat and the forearm the sail and 
mast. 
‘We'd ride crookedly this way for 
a minute and then we’d twist and 
slither into a trough. It was—un- 
pleasant.’’ 

‘‘T ate regularly,’’? Jimmy says, a 
little boastfully. ‘‘Just to keep in 
practice. It—it didn’t do any good 
to eat but I hated to give it up alto- 
gother. You know how it is. I did 
give it up, but I hated to.’ 





Head Felt Fuzzy 





At the end of the first day out 
Cagney was sure he would be ocean- 
minded by the next day. But the 
second day was no better than the 
first. ‘‘My head felt fuzzy,’’? he ex- 
plained. ‘‘It was fuzzy for hours af- 
ter I landed, too. I was really very 
—er—miserable.’’ 

But the longest day must come to 
an end and even sea sickness will 
pass. The days grew brighter, the old 
ambition returned, and the picture 
was finished as per schedule. 





Short Advance Feature 





Achieving Great Comedy 
With Duplicate Costumes 


HE simple expedient of dressing two players alike served to 
create a splendid comedy situation in ‘‘Hard To Handle,’’ 
James Cagney’s new Warner Bros. picture, which comes to 


Theatre 


on 


Mary Brian has the leading feminine role opposite the red- 
headed star, while Ruth Donnelly, recently elevated to screen 
fame for her portrayal in ‘‘Blessed Event,’’ plays her mother. A 
bluff, bossy character out for everything she can get, she con- 
tinuvally takes full credit for her daughter’s success. 


Not ‘‘Mary did it,’’ but ‘‘We did 
it,’?? is the keynote to this mother’s 
character. If Mary gets her man, it 
is ‘We are engaged to him,’’ or 
‘¢ ¢We’ are going out tonight,’’? in 
the possessive spirit that Ruth Don- 
nelly consistently interprets through- 
out the picture. 


Orry-Kelly, the studio designer, hit 
upon the trick of dressing mother 
and daughter alike, to give emphasis 
to the comedy situations. When Miss 


a 


Brian, pretty, young and slender, 
appears aS a marathon dancer in 
sweater and skirt in the opening 


scene, her mother is scen in a similar 
costume, but the effect is ludicrous 
because the skirt is so much tighter 
and the sweater a close-fitting, turtle- 
necked variety. 


When Mary wears a smart after- 
noon frock of the new Roman-striped 
- velvet, her mother wears one ‘like it, 
but with wider stripes and more of 
them, like a zebra. When Mary goes 
in for fringe, in a truly stunning 
gown of black and white contrasted 
in silk and velvet, Ruth Donnelly 
wears fringe too—in the wrong 
places. Even her hats are copied from 
her daughter’s, but are so subtly ex- 
aggerated as to appear over-extreme, 
and, naturally, comic. 


The designer’s ruse is one that 
builds up, gathering momentum as 
the picture unfolds, since with each 
successive appearance of the pretty 
daughter followed by her imitative 


mother, the effect is ‘‘louder and fun- 


nior,?? 


The graphic presentation of the 
right and the wrong, side by side, in 
feminine fashions, is also a startling 
lesson in smartness, according to 
Orry-Kelly, who contends that never 
before has he had such an oppor- 
tunity for showing the pitfalls that 
lead to bad grooming, and how to 
avoid them. 


‘‘Hard To Handle’’ marks Cag- 
ney’s return to the screen after an 
absence of several months, his last 
previous picture being ‘‘ Winner 
Take All.’’ Jimmy plays the role of 
a high powered publicity promoter in 
a riotously funny take-off on press 
agents and their wild schemes. The 
sereen play by Wilson Mizner and 
Robert Lord, is based on the story 
by Houston Branch. 


Others in the east include Allen 
Jenkins, Claire Dodd, Gavin Gordon, 
Emma Dunn and Robert McWade. 
The picture was directed by Mervyn 
LeRoy, famous for ‘‘ Little Caesar,’’ 
‘¢Five Star Final’’ and most recent- 
ly, ‘‘I Am a Fugitive From a Chain 
Gang.’? 


Advance Feature 





No Rehearsal for Big 
Scene in Cagney Film 


tr the making of moving pictures there are ordinarily many 
rehearsals before a scene is actually photographed, but it some- 
times happens that rehearsals are impossible. Directors fear 


these scenes because a slip-up in action can’t be rectified. How- 
ever, if everything goes well, such scenes are often exceptionally 
good because of their spontaneity. Unrehearsed scenes, if suc- 


oe 


cessful, are ‘‘naturals.’’ 


In making ‘‘Hard To Handle,’’ a Warner Bros. picture ia 











At right, a black velvet 

afternoon dress’ with 

nun’s capelet of white 

silk fringe and hat to 
match. 


Above Mary’ Brian 
wears a draped turban 
in lipstick red crepe. 











Gowns in New Film Strike High Fashion Note 


An afternoon frock of 


















its starring role. 


plum shade velvet with 
corresponding colors seen 
in aroman striped bodice 


“Hard to Handle.” the Strand’s new 
romantic comedy, offers feminine fans a 
great deal besides the effervescent James Cagney in 
A cast of feminine players headed by Mary 


At left, a street 
frock of bright 
red wool crepe 
with heavily 
rolled sleeve 
detail. 


Claire Dodd wears a 
lounging pajama of 
gray crepe trimmed 
in flamingo red. 


Brian and Claire Dodd, offers a display of the very latest in Holly- 
wood’s fashion decrees. 


Out No. 26 
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Shert Advance Feature 





James Cagney 


Suspicious of 


_ High Society’s Advances 


IMMY CAGNEY knew the 400 ‘‘when.’’ 


He has met them since, of 
pecially after his great hit 


course, a number of times. Es- 
‘‘Publie Enemy’’ when he was 


often invited to some of New York’s most exclusive homes. 


On the set at the Warner Bros. studio during the production 
of “Hard To Handle,’’ which opens at the..........00...06- ee 
NGA CTO = acs ee. , he recounted his first experience with 


the ‘‘creme de la creme.’’ 


He had been raised on 78th Street, New York, between Ave- 


nue A and First. 





‘CA gslum,’’ he said. 

Then he took a few rounds in 
vaudeville and returned to New York 
to appear in a George Kelly play. In 
the same play was a chorus girl, an 
heiress from one of the most exclu- 
sive families in the city. She was just 
setting the play down to ‘‘experi- 
ence.’? 

Jimmy’s tough but rugged exterior 
caught the society gal’s fancy, and 
she invited him to go with her to 
her house for a little party she was 
having. Jimmy accepted. 

That day after rehearsals they 
climbed into a taxi and .wended 
their way until they reached 78th 
Street, near Fifth Avenue. There they 


got out in front of a gray stone 
mansion not far from Jimmy’s 
‘<slum.’? 


Suspected a Gag 
Jimmy entered what was supposed 
to be an entrance hall, which ex- 
tended as far as he could see, and 
then ended in a large winding stair- 
case with a marble balustrade. He 
had to ask the servants what to do 





with his hat and coat, and he had 
to ask them where to go when that 
was done, for the girl had disappeared 
after merely telling him that she’d 
see him directly. 


He went up the stairway, only to 
be met by another butler guarding a 
door through which Cagney could see 
a lot of people. Jimmy reconnoitered 
a moment before entering, and no- 
ticed for the first time that among 
the others were a number of actors. 

He suspected a ‘‘gag,’’ and when 
the man asked whom he should an- 
nounce, Mrs. Cagney’s bright little 
boy told him just to say ‘‘ Another 
ham.’’ 


Another ‘‘Ham”’ 


The butler had more tact, luckily 
for Jimmy, for while there were a 


number of actors there, most of 
New York’s swelldom was _ also 
there. The actors, Cagney swears, 


had merely been asked as ‘‘speci- 
mens’? for the rich people to inspect. 
The party went along, and Jimmy 


was duly inspected with the rest; his | 





girl friend, he says, was ‘‘regular’’ 
and soon got the actors off to one 
side, where they had a party of their 
After that it was-fun. 


own. 
Jimmy later entered Columbia 
University, where he learned that 


even rich people can be human; but 
to this day, though he sees a number 
of them on his trips to New York, he 
is always a little suspicious of their 
motives for wanting to be friendly. 
He is always afraid they may merely 
be ‘‘observing’’ him. 

All except the heiress who played 
with him on Broadway. She’s still his 
idea of a regular girl. She writes him 
a letter occasionally, and calls him 
neighbor. 

In ‘‘Hard To Handle,’’ Jimmy 
makes his return bow on the screen, 


after a long vacation. It is his first | 


picture since ‘‘Winner Take All,?” 
He has the role of a high powered 
publicity promoter in a riotous take- 
off on this class of gentry and their 
wild schemes. A love affair with a 
marathon dancing champion, played 
by Mary Brian, furnishes the ro- 
mance. 

Others in the cast include Mary 
Brian, Allen Jenkins, Ruth Donnelly, 
Claire Dodd, Gavin Gordon, Emma 
Dunn and Robert McWade. The 
sereen play by Wilson Mizner and 
Robert Lord is based on Houston 
Branch’s story. The picture was di- 


rected by Mervyn LeRoy. 


Plant the Three-Day- 


Serial — 


JIM CAGNEY 


TRADES PUNCHES 


WITH FATE! 
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which James Cagney makes his screen|crowd went wild, for Jimmy is a 


return, and which opens at the............ 
ot Fogee nore Theatre on................. Direetor 
Mervyn LeRoy made an unrehearsed 
scene. It photographed more _per- 
fectly, according to LeRoy, than he 
had dared to hope. 


Cagney plays the role of a bluster- 
ing promoter. He induces a pier con- 
cession owner at a beach resort to 
stage a ‘‘gold hunt’’ as a means of 
bolstering up his trade. The story 
calls for wild havoc in the mad 
search for the hidden treasure. 


Real Treasure Hunt 


During the preparations for mak- 
ing the picture, it was brought to the 
attention of officials at the Warner 
Bros. Studio that a real ‘‘ treasure 
hunt’’ was being planned by the 
owners of the Ocean Park pier, at 
Ocean Park, California, not far from 
Hollywood. Negotiations were entered 
into by studio officials and the owners 
of the pier agreed to allow their 
‘<treasure hunt’’ to be photographed 
for incorporation into Cagney’s 
‘‘Hard To Handle.’’ 

A ‘treasure hunt’’ is an _ old- 
time showman stunt, a surefire, fool- 
proof means of attracting attention 
to the place where it is staged. 
There’s nothing complicated about it 
—and it works. 


On the morning of the Ocean Park 
treasure hunt, crowds assembled early 
at the pier entrance, for everyone 
wanted to get a good start. Moving 
picture cameras had all been set at 
points of vantage beforehand and 
soon busses arrived with players from 
the studio. Lights were adjusted, re- 
flectors were put in place, micro- 
phones concealed, and a loud speaker 
equipment was installed for making 
explanations to the eager crowds. 

When it was announced that .James 
Cagney was going to fire the starting 
gun to launch the treasure hunt, the 


favorite at the beach resort, having 
made several pictures there. 


1500 In Scene 


Over the loud-speaker equipment, 
detailed explanations of the treasure 
hunt were made. At the moment of 
starting the hunt, Jimmy mounted a 
platform and gave final instructions 
to the contestants. A pistol shot was 
fired, restraining tapes were broken 
and the treasure hungry crowds 
surged onto the pier. 


About fifteen hundred people par- 
ticipated in the hunt. They jostled 
and pushed in and out of little nooks 
which they hoped concealed the 
treasure—and often did. There were 
shouts of joy as hidden money was 
found in some unexpected places. 


Meanwhile the cameras were grind- 
ind—photographing a real treasure 
hunt in progress. The happy faces 
and the wild spirit of joy was real— 
very real—for finders of money 
weren’t pretending happiness. When 
it was all over Director LeRoy gave 
a smile of satisfaction. 


‘‘That was great!’’ he said with 
emphasis. ‘‘The movie audiences de- 
mand realism and they’ll certainly 
get it in this one. That’s one un- 
rehearsed scene which came out per- 
fectly!’? 

The treasure hunt scene is one of 
the striking incidents in the picture, 
which exposes publicity promoters 
and their schemes. Besides the hilar- 
ious comedy situations, there is a 
delightful romance in which Jimmy 
eventually gets his ‘‘gal,’’ a part 
played by Mary Brian. 

Others in the cast include Allen 
Jenkins, Ruth Donnelly, Claire Dodd, 
Gavin Gordon, Emma Dunn and 
Robert McWade. The screen play is 
by Wilson Mizner and Robert Lord, 
based on the story by Houston 


Branch: . 
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BRIEF BIOGRAPHIES 





These biographies make ideal blow-ups for | 
your front. Be sure to keep them on file for 
further reference. 


Cut No. 2 
Cut 15¢ Mat 5e 


‘JAMES CAGNEY 


James Cagney, whose latest Warner Bros. 
starring vehicle is titled “Hard To Handle” was 
born in New York and was at various times 
an office boy, a bundle wrapper and custodian 
of a public library. He embarked on his stage 
career as a chorus boy, graduating to vaudeville 
and then to Broadway shows. 


Not over three years ago he and Joan Blon- 


dell were appearing in “Maggie the Magnificent” 
and later in “Penny Arcade” on Broadway. 
When Warner Bros. bought the latter show and 
made it into a picture under the title of “Sin- 
ners’ Holiday,” both Cagney and Blondell were 


brought to Hollywood for their screen debut, and both have since risen 


to stardom under the Warner banner. 
Some of Cagney’s most recent pictures include “Public Enemy,” 


“Smart Money,” “Blonde Crazy,” “Taxi,” “The Crowd Roars,” 
“Winner Take All,” ete. in addition to “Hard To Handle.” 


MARY BRIAN 


Mary Brian who has the feminine lead op- 


posite James Cagney in the Warner Bros. pic- 


ture “Hard to Handle” was born in Corsicana, 


Texas, and received her education there and in 
Oklahoma City, Her family moved to Los An- 


geles where she won first prize in a Los Angeles 
Examiner Beauty and Personality Contest and 
got her first chance to appear on a local stage 


for a week as one of the prizes. 
Her first picture role was as “Wendy” in 
“Peter Pan” following which she appeared in a 





Cut No. 17 


Out 15e Mat 5e 


number of productions including “Royal Fami- 
ly,” “The Run-a-Round,” and “The Front Page.” 
Some of her more recent pictures are ‘‘ Blessed Event,’’ ‘It’s Tough 
to be Famous’’ and ‘‘Blue Moon Murder Case’? in addition to ‘‘ Hard 


Te Handle? 





CLAIRE DODD 


Claire Dodd, who next appears 
in James Cagney’s starring pic- 
ture for Warner Bros. “Hard to 
Handle” was born in Iowa. She 
had no stage or screen aspira- 
tions whateyer, until during a 
visit to California, a friend per- 
suaded her to have a screen test 
resulted in 


which a part in 


“Whoopee.” Flo Ziegfeld, im- 


_pressed with her performance of- 


fered her a role in his New York 
production of ‘‘Smiles’’ thus start- 
ing her on a wave of popularity 
which still continues. 

In addition to “Hard to Han- 
dle” she has appeared in a num- 
ber of other Warner Bros.-First 
National pictures including “The 
Match King,’’ ‘‘Parachute jump- 
er;”” ©* Crooner’? and 
Man.’? 


‘“Lawyer 


RUTH DONNELLY 


Ruth Donnelly, who leaped to 
screen prominence in “Blessed 
Event” and now has an important 
role with James Cagney in the 
Warner Bros. picture, “Hard to 
Handle,” was born in Trenton, 
New Jersey, a niece of Mayor 
Fred Donnelly of that city who 
holds the long distance record of 
holding down his chair for 
twenty-one years. 


She trained for the stage from 
a child and started her career in 
the chorus with Ina Claire in 
“The Quaker Girl.” She has 
played comedy leads on _ the 
stage for years and was with 
George M. Cohan for four sea- 
sons. 


Her picture work includes 
‘Blessed Event,’’? ‘‘ Jewel Rob- 
bery,’’? ‘Ladies They Talk 
About,’’ ‘‘Transatlantic,’? ‘The 
Rainbow Trail,’’ ‘‘The Spider’’ 
and ‘‘Wicked.’? 








JIMMIE CAGNEY HIMSELF! 








JAMES CAGNEY is a lightning speed press-agent, fast with his words 
and faster with his kisses, in “Hard to Handle.” Mary Brian, blonde for 
the first time and ever-so-cute, is the girl. It’s at the Strand Theatre. 


Cut No. 10 


Cut 30c 


Mat 10c¢ 


















for his original role. 


ALLEN JENKINS 


Allen Jenkins, Warner Bros.-First National featured player, 


when Warner Bros. filmed “Blessed Event? and retained Jenkins | 






who will next be seen in James Cagney’s newest picture “Hard 
to Handle” is one of the busiest actors in Hollywood. He has had 
a more or less important part in almost every picture made at the 
Warner-First National Studio in recent months, including “Blessed 
Event,” “Lawyer Man,” “Employees Entrance,” “I Am a Fugitive 
From a Chain Gang,” “Blondie Johnson,” “Mind Reader” and “42nd 


Street” in addition to “Hard to Handle.” 


He was a member of the original New York cast of “Blessed 


Event” and “Five Star Final” and made his debut in pictures 








WineiEO 
OBES 


JAMES CAGNEY, MARY BRIAN 
Mizner and Robert Lord, tells of 
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and RUTH DONNELLY head the cast of the Strand hit, “Hard to Handle.” 


the riotous publicity stunts executed by a live wire press agent. 


to Handle,” which will be on view starting Friday. 
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Cut 50c 


Mat 20c 








The story, written by Wilson 


Romance plays a big part in “Hard 


Extra Story 


Ruth Donnelly Used 
No Make-up for Her 
screen Mother Role 





Because Ruth Donnelly, who plays 
the role of Mary Brian’s mother in 
James Cagney’s new starring picture 
for Warner Bros., ‘‘Hard To Han- 
dle,’’ now on the screen at the ........ 
eee eee Theatre, actually is but a 
few years older than Miss Brian, Di- 
rector Mervyn LeRoy hesitated about 
giving her the role for fear she would 
not look old enough. 


But Miss Donnelly who played the 
part of a young secretary in ‘‘ Blessed 
Event’’ and also youthful roles at 
George M. Cohan’s theatre in New 
York for five years assured him that 
she would handle the role with ease 
after she had read the script. 


‘“The lines alone will put it over,’’ 
she said. 


‘‘But what about make-up??? she 
was asked. 


‘‘Nary a make-up,’’ she replied, 


And she was right. The lively ac- 


tion of the part and the snappy dia- 
logue are so intriguing. that the spec- 
tator does not stop to think whether 
or not the player is old enough to 
be Mary Brian’s mother. 


‘‘Hard To Handle,’’ a rapid fire 
comedy drama by Houston Branch, - 
has been made into a riotously funny 
Screen play by Wilson Mizner and — 
Robert Lord. It is a take off on the 
high powered press agents with James 
Cagney playing the role of an un- 
resistable public relations counsel. In 
the supporting cast are such well 
known players as Allen Jenkins, 
Claire Dodd, Gavin Gordon, Emma 
Dunn, Robert McWade, John Shee- 
han and Matt McHugh. 


Ads That Sell Cagneys Return 


PUNCH CATCHLINES 


Jimmy’s Back Again! 


6 %6 


Welcome Home, James! 


The Red-Headed Sex Menace Returns! 


The Screen’s Prodigal Son-of-a-Gun Gunning for 
pineal 


Jimmy’s Back .. . in a Smash-hit That Was Worth 
wares big -a- Sat for! 


Watch the Crowd Roar as Teas Comes Back With 
a Bang-up Hit! 


Husbands Beware! Here’s Your Private Enemy No. 1. 


He’s 2s Handy With His Misses as He Is With His 
vee 


Watch Cagney Put These Hard-to-Handle Dames in 
ree ree 


When This Red-headed Sex Menace Kisses "Em, They 
Stay Kissed! 


Here’s the 1933 Model Cagney—Complete With 
“Flirting Power!” 


Watch the 1933 Model Cagney Free-Wheel Through 
His Speediest Story! ; 
en ee We sure have missed you — you ras- 


Faster and Funnier than “Winner Take All’ and cal, you! We needed someone to put 
“Blonde Crazy” Laid End To End! : those hard-to-handle dames in their 
place...and you ought to see Cagney 
He’s Putting the World on an 18 Day Diet of Laffs doing it! When that red-headed sex 
and Thrills! menace kisses ’em, they stay kissed! 
Don’t miss this smashing Warner 

Bros.’ hit! 


JAME §$ 


"HARD TO HANDLE’ 


with 
MARY BRIAN + RUTH DONNELLY 
CLAIRE DODD - ELEANOR HOLM 





Cut No. 44. Cut 60c Mat 15c 435 LINES 















We sure have missed you — you ras- 
cal, you! We needed someone to put 
those hard-to-handle dames in their 
place...and you ought to see Cagney 
doing it! When that red-headed sex 
menace kisses ’em, they stay kissed ! 
Don’t miss this smashing Warner 


Bros.’ ae 


with 


MARY BRIAN - RUTH DONNELLY 
CLAIRE DODD - ELEANOR HOLM Cin No: 38: Cut 20c. Matse 


Cut No. 37. Cut 40c Mat 10c 192 LINES 42 LINES 


CLAIRE-OODG 
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The Movies’ Prodigal Son-of-a-Gun 
Returns to the STRAND TODAY! 











Watch the crowd roar as Jimmy comes back with a bang- 
‘up hit! Warner Bros. have cast him in an action-packed 
role that iits him like a boxing glove and all is forgiven! 
You'll scream as he ‘fixes’ a dance marathon .. . and puts 
the.world on an 18-day diet of laughs and thrills! Faster 
and funnier than ‘‘Winner Take All” and ‘Blonde Crazy’’ 
laid end to end! Join the mammoth reception committee 


that will welcome — 
44 
ve A fe D L E 


with a flock of new girl friends ~ 


MARY BRIAN - RUTH DONNELLY 
CLAIRE DODD - ELEANOR HOLM 








Directed by 
MERVYN LEROY 









Cut No. 36 Cut 80c Mat 20c 528 LINES 


Be sure to substitute your theatre name in place of “Strand.” 





He: Movies’ Prodigal Son-of-a-Gun 












AH-h-h-h-h! 
LOOK WHO'S HERE! | 


Triumphant return of the movies’ § 
prodigal son-of-a-gun, packing 3 
eyery kiss and uppercut with 
all ‘the energy he saved in 
that famous 6-months vacation! 


Fait 














N 
VU etch the crowd roar as Jimmy comes back with 
a bang-up kit! Warner Bros. have cast him in an 
action-packed role that fits him like a boxing 
glove! You’llscream as he ‘fixes’ a dance marathon 
»+.and puts the world onan 18-day diet of laughs 
and thrills! Faster and funnier than “Winner 


Jatiee All” and “Blonde Crazy” laid end to end! ; AG ae 
ES oe “ cin 2 “ 
Bee er ale - HARD TO HANDLE" 


7NE HANDLE’ win MARY BRIAN >. - 


ronMARY BRIAN ae ELEANOR HOLM © - 
Cut No. 42. Cut 40c Mat 10c 12% LINES 


RUTH DONNELLY Another Warner.Bros.’ Hit! 
‘ ‘ 110 LINES 
Be sure to substitute your theatre name in place of “Strand.” eee SO Et Ae Mat 1Ge 
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America’s Favorite 
Son-of-a-Gun Returns 


TOMORROW 


STRAND 






HELLO- 0-0-0, 
JIMMY! 


The screeén’s 
prodigal son-of- 
a-gun returns in 
his hit of ak 
JAMES 


AGNE 





Keep tomorrow night open for 
your first look at the 1933—model 
Cagney...complete with ‘flirting 
power’... free-wheeling through 
the speediest story he’s ever had 
like a dynamo on balloon tires! 


ES 











— 
HARD TO 
HANDLE’ 


with 


MARY BRIAN 
RUTH DONNELLY. 





in another Warner Bros.’ hit 


“HARD TO HANDLE’ 


with 


MARY BRIAN ¢ RUTH DONNELLY 
CLAIRE DODD » ELEANOR HOLM 


Cut No. 45 Cut 60c Mat 15c 369 LINES 


Substitute correct theatre name and date. 





Cut No. 30 Cut 20c Mat 5c 
93 LINES 


















The Movies’ Prodigal Son-of-a-Gun 
Returns to the STRAND TODAY! 







Watch the crowd roar as Jimmy comes Hack with 
a bang-up hit! Warner Bros. have cast him in-an 
action-packed role that. fits him like a boxing 
glove! You’ll'scream as he ‘fixes’ a dance marathon 
...and puts the world on an 18-day diet of laughs 
and thrills! Faster and funnier than “Winner 
Take All” and “Blonde back laid end to end! 


oN 


Cut 60c 










cl oeet TO 
HANDLE” 
Py MARY BRIAN 


RUTH whale aah 










“HARD TO. 
HANDLE” 


Another Warner Bros.’ hit! | 


Cut No. 33 Cut 20c Mat 5c 
73 LINES 











Mat 15c Sor 285 
Substitute your theatre name and date. 


Cut No. 41 
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Look him over, girls , Tomorrow! 


THE 1933-MODEL CAGNEY! 


















TO THE MAIDENS OF DETROIT! 
Here’s the Answer to’ Your Prayers! 





| Are you excited? And are we pind to an-. 
nounce the return of the Red-Headed Sex 
Menace of the Movies ... TOMORROW... 
in a hot-headed, kiss-packed romance et will 
leave you gasping — 
(for breath, of course!). 
Made by Warner Bros. 









Justimagineall the Cagneys 
you Cheered in “Public 
Enemy”, “Taxi”, “Blonde 
Crazy”, “The Crowd 
Roars” and “Winner Take 
All” rolled into one —and 
you get some idea of the 
Jimmy you’re going to 
rave about in this breath- 
taking, comeback hit! 


“HARD TO 
HANDLE 


MARY BRIAN 
RUTH DONNELLY 
CLAIRE DODD 


d 













HARD TO HANDLE 


MARY BRIAN - RUTH DONNELLY 


Another Warner Bros.’ hit 


a 


Cut No. 39 Cut 60c Mat I5c 297 LINES 


Cut No. 43 Cut 40c Mat 10c 212 LINES 
Substitute your city and playdate in place of those in the ad. 





The Red-Headed Sex Menace Returns! 


Sailing through the greatest hit he’s had since JAM sf 
“Taxi”! Starting a new screen cycle with this first 
inside on the ads. Watch Jimmy tame the dames 

. one blast of his hot air and they’re ready for 
navies Join Toledo’s hats-off welcome to— 


OnePe 


Ch NEU 


HARD i) HANDLE. 





CAGN 


“HARD TO HANDLE: 





Cut No. 32 Cut 40c Mat 10c 56 LINES 





JAMES 
& HARD TO HANDLE’ 
Cut No; 15°: Cut: 206 c. Mat 5c Cut No. 16 Cut 20c Mat 5c 
15 LINES 15 LINES 


A Warnes Bros.’. Hit 


_ with MARY BRIAN * RUTH DONNELLY + CLAIRE poop | 





Cut No. 34 Cut 40c Mat 10c 202 LINES 
Substitute your city in place of “Toledo.” Cut No. 18 Cut 40c Mat 10c 56 LINES 
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Men! .. Friday’s the ag day! 
WATCH YOUR WIVES! 


Husbands, don’t say we didn’t warn you! Your Pri- 
vate Enemy No. 1 will be here again Friday... and 
he’s as handy with his Misses as he is with his mitts! 


CAGNEl 


» HARD TO HANDLE’ 


with MARY BRIAN + RUTH DONNELLY 


Hie 


Cut No. 29 Cut 60c Mat 15c 


Substitute your playdate in place of that given. 


285 LINES 


“‘You’re telling me?’ 


Yes, we're telling you! .... Don’t be so hard to handle! All 
Topeka has been writing, wiring, phoning for months, 
wanting to know when you’d be back. They’re storming 
the Strand today to welcome you. Take it from us, folks, 
Jimmy’s new hit was worth waiting for... peppier and 
funnier than ‘‘The Crowd Roars” and “Winner Take All” 

put together! Don’t miss 














back again in 


‘HARD TO HANDLE’, 


with 
MARY BRIAN +* RUTH DONNELLY 
CLAIRE DODD + ELEANOR HOLM 


Cut No. 28 Cut 40c Mat 10c 216 LINES 


Substitute correct city, theatre and date 









Men! .. Friday's the danger day! 
WATCH YOUR WIVES! 


Husbands, don’t say we didn’t warn you! Your Pri- 
vate Enemy No. 1 will be here again Friday... and 
he’s as handy with his Misses as he is with his mitts! 


AG 


» HARD TO HANDLE’ 


with MARY BRIAN - RUTH DONNELLY 







OnLPG 








Cut No. 31 Cut 40c Mat 10c 


Substitute correct playdate. 


164 LINES 


“That’s LOVE, baby- that’s love!” 


And what loving when Caveman 
Cagney turns on the heat stronger than 
ever in his first picture in half a year! 





in another Warner Bros.’ hit 


‘HARD TO 
HANDLE’ 


MARY BRIAN 
RUTH DONNELLY 


Cut No. 35 Cut 40c Mat 10c 254 LINES 
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Harry Charnas, Managing Director of the 
Warner Bros. Broadway theatres, certainly had 
his staff spread themselves in designing the ad- 


vance lobby at the New York Strand for James 


Smash N. Y. Advance Lobby 


Cagney’s “Hard to Handle.” You ean get a 
pretty fair idea of what the inside lobby looked 
like from the photograph shown here, which 


shows just one quarter of the display. Both 


Cagney Front Sells 


sides of the large lobby were similarly dec- 
orated. In addition, the front and back of the 
lobby did its share to make sure everybody en- 
tering or leaving the theatre would know that 
James Cagney was back again in pictures. 





"HARD TO HANDLE’ 


Here’s a sock Cagney front which tells the 
story in very few words—James Cagney back 
again in “HARD TO HANDLE.” The three 
large heads shown on the three fronts are typi- 
cal Cagney poses. They can either be photo- 
graphic enlargements or may be made in your 
poster shop. 
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"HARD TO HANDLE” 





The name “Cagney” which is spelled out 
across the front is made of a big built-up block 
letter. Each letter should be faced with stills 
as is illustrated in the letter “A” so that the en- 


tire word “Cagney” will appear as the letter 
“A” does. 






“WARD TO HANDLE’ 


Space has been left for straight copy or catch- 
lines. These built out letters should have side- 
facing in orange. This will prove a satisfac- 
tory contrast if your background is in marine 
blue. All other lettering should likewise be in 


orange. 











Current Feature 





A Grapefruit Started 


James Cagney to Fame 


T was a busy noon-hour at the Warner Bros. studios in North 
Hollywood. Hundreds of extras, studios workers, stars, players 
and directors milled about in the narrow confines of the cafe. 

Others were seated about at the tables. 

Into this crowd pushed ‘‘Limey,’’ the prop man for the Mer- 
vyn LeRoy company, which was filming ‘‘Hard to Handle,’’ 
starring James Cagney, which is now showing at the...................... 
Theatre. He elbowed his way up to the partition. between the 
kitchen and the cafe-proper, and waited until he caught the eye 


CURRENT FEATURES 


Current Feature 





Ruth Donnelly’s Scream 
Proved ‘“‘Hard to Handle’”’ 
in James Cagney’s Hit 


HERE are more ways of killing a cat than choking it to 

death with butter, and there are more ways to scream than 

by imitating a rusty tenpenny nail being yanked out of a 
wet board. 


of one of the cooks. 





When James Cagney Pushed a Grapefruit into the Face of Mae Clarke 
in “Public Enemy,” He Made American Movie Fans Sit Up and 
Howl in Glee. 

Out No. 13 Cut 30c Mat 10e 





‘‘A dozen grapefruit for Mr. 
Cagney!’’ he shouted. 

His words had a startling eflect 
upon the people in the cafe. Every- 
one stopped talking, and those who 
were moving about stopped their 
movement, hardly believing their 
ears. But the call was repeated. 

‘“A dozen grapefruit for Mr. Cag- 
It had been well over two years 
since those very words had _ been 





“spoken in that very room. Then, no 


one had paid them particular atten- 
tion. They had aroused some curiosi- 
ty, of course, for it is unusual to 
have anyone order a dozen grape- 
fruit at one time. 

That dozen grapefruit made cine- 
ma and social history in America. 


What It Did 


They changed the tastes of the 
theatre-going public of the world. 

Down went the old standards, down 
the old stars—and in came the new— 
just with a few grapefruit. 

For Cagney bashed one of those 
luscious and escalloped grapefriut in- 
to the face of a blonde young wo- 
man who was, in the picture ‘‘‘The 
Public Enemy,’’ very much in love 
with him. 

Thousands- of women, all over the 
world, sighed to be bashed with 
grapefruit, and patronized the pic- 
ture of the young man who did it so 
elegantly. 

Thousands of repressed males saw 





Program Notes 


William Powell’s long-delayed 
duck-hunting trip finally came 
off, and his friends, who really 
got wild ducks for their tables 
on his return, can’t discover 
whether he shot them or bought 
them. 

Joan Blondell’s favorite di- 
versions are wearing slacks and 
gazing from the windows of her 
hilltop home through the most 
powerful binoculars she can buy. 


* ok * 


Joe E. Brown went to Florida 


from California to recuperate 
from flu. Was California’s face 
red! Of course, there was a 
football game that interested 
Joe, but Florida’s laughing any- 
how. 


* ok So 


It’s said that Jimmy Cagney’s 
role as press-agent in “Hard to 
Handle” is modeled after a cer- 
tain Hollywood publicity man 
that Jimmy has been noticing 
for months. If it’s true, that 
certain man is one_ honest-to- 
goodness live-wire! 





in this act the symbol of the free- 
dom of action they had lost—and 
wished ardently for again. 

On the wave of that grapefruit 
used in that single scene in ‘‘ Public 
Enemy,’’ came in a whole new re- 
gime in the cinema. 


Stars who had been villains—the 
Wally Beerys, the Clark Gables, the 
James Cagneys and the William Pow- 
ells—found themselves suddenly the 
prime favorites of the populace. The 
bad women of the screen,—the Joan 
Crawfords, the Jean Harlows, the 
Joan Blondells, the Kay Francises— 
suddenly became the heroines of a 
nation. 

Is it any wonder that that cafe 
full of people stopped to listen when 
a young English prop man named Li- 
mey rushed into a cafe and shouted. 


The Crowd Followed 


‘A dozen grapefruit for Mr. Cag- 
ney!?? 

A great many followed him, when 
he had gathered his armful of grape- 
fruit, back to the set of ‘‘Hard To 
Handle. ’’ 

Hoping for a _ repetition of the 
scene which had been filmed two 
years before. 

‘“Cagney’s going to sock someone 
with a grapefruit!’’ they whispered 
to one another. 

But they were wrong. 

The grapefruit were for an entirely 
different use. 

Cagney actually was going to eat 
some of them! 

They were designed for a scene in 
‘‘Hard To Handle,’’ in which Cag- 
ney, as a_ high-powered publicity 
agent, puts over a Florida develop- 
ment called ‘‘Grapefruit Acres.’’ 
Cagney and Mary Brian and Ruth 
Donnelly and Claire Dodd all partake 
of the yellow citrus fruit. 

So do sundry. fat women all over 
the country, whom Cagney induces to 
believe in the efficacy of grapefruit 
as a body thinner. 

So do thousands of folks to whom 
he sells stock in the new ‘‘fruit of 
the century.’’ : 

He makes them grapefruit cons- 
cious. 

Which wasn’t so hard to do, after 
all,-considering the fact that he al- 
ready had done so in a former pic- 
ture—‘‘Public Enemy.’’ 

‘‘Hard to Handle’’ marks Jimmy’s 
return to the screen from which his 
aggressive countenance has been miss- 
ing for some months. 


The screen play written by Wilson 
Mizner and Robert Lord is taken 
from the biting expose by Houston 
Branch, and contains snappy and 
sparkling dialogue besides a delight- 
ful romance. The supporting cast in- 
cludes Allen Jenkins, Gavin Gordon, 
Emma Dunn, Robert MeWade, John 
Sheehan and Matt McHugh. 


But that’s the way Ruth Donnelly sereams in ‘‘Hard To 
Handle,’’ the Warner Bros. picture in which James Cagney makes 
his return bow on the screen, and now showing at the.................... 


Theatre. 


Ruth has other screams in her repertoire. In fact she offered 
to scream any old way that Director Mervyn LeRoy wished. Only 
there was a special reason for screaming like a tenpenny nail. 


The scene is one in which Mary 
Brian, Jimmie’s sweetheart, and Miss 
Donnelly, who has the role of her 
mother, come upon Jimmy in his pa- 
jamas eating breakfast in another 
woman’s hotel room, in the picture. 
Claire Dodd, his sweetheart doesn’t 
scream, but does she turn red. It’s 
the fond mother who hollers to regis- 
ter her horror over such a naughty 
situation. 

When it came time to scream dur- 
ing the course of production Miss 
Donnelly asked the director: 

““How do you want me to scream?’’ 

‘What kind of screams have you?’’ 
asked LeRoy. 

‘Anything from a nice lady like 
trill to an elephant’s trumpet.’’ 

‘“Well, give us something in be- 
tween,’’ said LeRoy, ‘‘and don’t let 
yourself out too much. at first, be- 
cause we’re shooting from both in- 
side and outside the room with quite 
a number of closeups. It’ll pr 3 
take us a coupic 6i-days~to get all 
this stuff.’’ 

““And I scream all during both 
those days?’’ asked Ruth. 


“‘T’m afraid so,’’? he told her. 


The stage was set, Cagney and 
Miss Dodd sat down to their ap- 
pointed breakfast. They had hardly 
begun when there was a knock on the 
door, and Miss Dodd invited whoever 
was there to come in. A maid en- 
tered. 


But behind the maid, passing in 
the hall—this was, of course, the de- 
nouement—were Ruth Donnelly and 
Mary Brian. 

There was a moment of strained 
silence, and then Miss Donnelly 
screams. 

She screamed exactly like the afore 
mentioned rusty tenpenny nail coming 
out of a wet board. 

‘Good Lord!’’ exclaimed LeRoy. 














WORLD’S BIGGEST PRESS AGENT! 


‘‘What was that?’’ asked Cagney, 
who had jumped up suddenly from 
the breakfast table. 


““That,’’? said Ruth Donnelly, ‘‘ was 
me—screaming.’’ 

““Do you have to do it like that???’ 
asked the director. 

He was being diplomatic. Ruth is 
a fine actress and he didn’t want to 
offend her. She had been five years 
with George M. Cohan on the New 
York stage and -knew her business. 
She proved it. 

It seems that she once had had a 
screaming scene on the stage. She 
had given it all she had, and at the 
end of a week her voice had just about 
faded out on her. 

‘*T’m giving you in this scream,’’ 
she explained to her fellow motion 
picture workers, ‘‘just about what I 
sounded like at the end of two days 
of screaming... If I-start t at.way, 
you’ll have the_s am —oxaetly 
for the “two-daye. o 
start naturally, yo 








ut what I’ve 
can take Your choicé,— —_- 

‘‘We’ll take it as is,’’ “said the 
director, and the scene went on. 

But if you don’t know just how 
a rusty tenpenny nail sounds when 
being yanked out of a wet board, 
you’ll have to find out from the piec- 
ture, which is a riotously humorous 
take-off on high pressure publicity 
men and their wild schemes. There is 
a delightful romance thrown in, al- 
though it came near going on the 
rocks at the time of the scream, for 
to say the least, Jimmy was a bit 
indiscreet. He never should have had 
his pajamas on. 

Others in the cast include Allen 
Jenkins, Gavin Gordon, Emma Dunn, 
Robert McWade, John Sheehan and 
Matt McHugh. The screen play was 
written by Wilson Mizner and Robert 
Lord, based on the story by Houston 
Branch. 





Good news from the Strand! JAMES CAGNEY, will be seen beginning 
Friday in his newest comedy-romance, “Hard to Handle.” Mary Brian 
is the girl. 

Cut No. 27 Cut 30c Mat 10c 
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CHAPTER I 


CCORDING to all the rules of Life, James Cagney should 
have been any one of several things other than an actor. 
His early environment and training carried no hint of what 
Fate had in store for him. His early battles were not with Fame, 
which later overtook him much to his own surprise. He became 
an actor quite by accident and as a means of shooing the wolf 
away from the family doorstep. 


































of James CAagit® with the 
Fates was laid in New York City. 
He was born in the noisy Metropolis 
in an apartment house at 8th St. 
and Avenue D. 


His parents were at that time quite 
in a position to welcome a second ad- 
dition to the family. The elder James 
Cagney was then working as an ac- 
countant and making a fairly com- 
fortable living, enabling him to have 
a maid of all work in the house to 
help his wife take care of the new- 


born Jimmie and his older brother 
Harry. 
One of Seven 
The Cagneys, however, were not 


content to make it a two-child family. 
During the next several years, five 
more children were born. Of the total 
of seven children, five are now living 
—four boys and a girl. Besides James 
and Harry, there are Edward, Wil- 
liam and Jeanne. 


In the meantime, when young Jim- 
mie was two years old, Mr. Cagney 
made a change in his occupational 
status. The accountant job was 
dropped overboard and he opened a 
saloon uptown in Yorkville, on the 
corner of 8ist Street and First Ave- 
nue. In order to be near his place 
of business, Mr. Cagney moved his 
family to a house just two blocks 
away on 79th Street. 


It was here that young Jimmie 
was brought up. 


On this one street and within his 
own block he learned all the prin- 
ciples which were later to guide him 
through life and provide him with 
color and material for the profession 
which placed him, literally, in the 
public eye. 


The new neighborhood into which 
they moved was one of those con- 
glomerate districts peculiar only to 
New York. On one side of the street 
were staid brownstone houses where 
lived the quiet, hard-working middle 
class folk. On the other side were 
tenements where the poorer class 
huddled together. 

The children of both classes played 
together. Future doctors, lawyers and 
merchants played with children who 
later became gangsters and prize 
fighters. 
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In those days, this district did 
not have the air of respectabil- 
ity that it has today. Where the 
Astor house now stands, was the 
city dump where Jimmie and 
his brothers played ball with 
the other boys from both sides 
of the street, and where fist 
fights and free-for-alls first 
taught Jimmie the first princi- 
ples of self-preservation. 


Learned to Hit First 


Hit first, and hit hardest, was the 
first thing James Cagney learned. 

It became not merely a course to 
be pursued in physical action, but a 
philosophy as well. To further equip 
him in the struggles ahead of him, 
Jimmie had his Irish parentage and 
his crowning glory of red hair. 

Coupled with the sense of realism 
which his environment gave- him, was 
his inherent imagination, curiosity, 
e of fantasy and a strong sense of 
seeial justice. He quickly learned 
Melty, and today his outstanding 
ats are his love for his family and 
faunchness of affection which_he 
for his friends. Once someone 
has become his friend, nothing can 
change that status. Those who have 
double-crossed him have met with no 
antagonism on Jimmie’s part. Rather, 
he is left with a feeling of bewildered 
disappointment. 

Jimmie made friends quickly 
and indiscriminately with the 
boys in his Irish-Jewish neigh- 
borhood on East 79th Street. 
By the time this red-headed 
Irish boy started public school, 
he could talk Yiddish almost as 
well as English. 


His list of friends was augmented 
when he enrolled in Public School 
158, where his brother Harry was al- 
ready attending and where his 
younger brothers later followed him. 


Loved to Draw 


It was in public school that Jim- 
mie first conceived the idea of guiding 
his career toward becoming an artist. 
Of all his classes, he loved the draw- 


ing class best. Geography was bright- ~ 


ened for him because he could draw 
maps, and he would sometimes ne- 
glect his home-work bent over the 
table with a box of crayons and some 
drawing paper in front of him. 


His mother encouraged every edu- 
cational trend which he showed. She 
keenly recognized the danger of 
bringing up children in the neighbor- 
hood in which they lived. Many 
young boys with whom Jimmie played 
were already learning to steal and 
preaching the doctrine that cops are 
man’s worst enemy. 

Mrs. Cagney shrewdly did not 
rule her children with an iron 
hand. She would not deny them 
their friends, knowing that it 
would defeat its own purpose. 
Talking to her boys kindly on 
their own level, she managed 
to steer them clear of the temp- 
tations of their environment 
and into the paths of learning 
for a high station in life. 


Today, both Harry and Eddie are 
doctors with flourishing medical 
practices, and William is an advertis- 
ing salesman. Jeanne, the youngest 
in the family, is still in high school, 
undecided as to what career to follow. 

That the Cagney family should 
have stuck to the straight and narrow 
is a source of joyful wonder to Jim- 
mie. Two of his best friends whom 


CHAPTER II 


Y the time James Cagney graduated from Public School 158 
and into Stuyvesant High School in New York City, he 
knew the answers to all of life’s questions. : 

Outwardly, he was, and still is, a soft spoken, gentlemanly 
mannered young man, but inwardly he was tough and hardened 
against most of life’s rude shocks. His ambition to become an ar- 
tist still burned within him in spite of the fact that his surround- 


ings were anything but artistic. 

When he was not playing with the 
gang of boys in the neighborhood, he 
would visit his father in his saloon 
two blocks away, at Sist Street and 
First Avenue. There he was able, un- 
consciously, to study another angle 
of life’s seamier side. Following his 
father’s example, he learned to toler- 
ate other people’s weaknesses with- 
out cultivating them himself. 

Jimmie never drinks liquor, though 


it doesn’t bother him when other 
people do—and he doesn’t even 
smoke. 


_ Mr. Cagney’s saloon kept the fam- 
ily in modest comfort, and Mrs. 
Cagney was still able to keep her 
maid of all work to-help with the 
house and the growing family of 
children. 

But Fate dealt the Cagneys a 
double blow which changed the entire 
tenor of their lives. 


2 Bad Blows 


Prohibition came in to close the 
Cagney saloon, and shortly after- 
ward, in 1919, the elder Mr. Cagney 
died. 

Jimmie “wac-feurteen years 
old when this happened—too 
young as his mother thought, 
to be of any financial help to 
the stricken family. They had 
some money saved up which 
would carry them through for 
a while, but not enough for any 
great length of time. 

Jimmie did not wait to be 
consulted. He realized the situa- 
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JAMES CAGNEY and JOAN BLONDELL First Met in a Booking Office, 








tion the family was in, and as 

soon as school let out for sum- 

mer vacation, he went job hunt- 
ing. 

The job he landed was as office 
boy in the New York Sun. If his 
mother had not insisted that he re- 
turn to school he would have hung 
on to the job and, in time, perhaps 
become a newspaper man. But there 
was his own resolution, coupled with 
his mother’s insistence, which sent 
him back to school. He was still de- 
termined to become an artist. He had 
seen the illustrators at work on the 
newspaper, and realized that he would 
make up in money for the time spent 
in training. 


Went to Work at 14 


This did not prevent him from re- 
turning to the newspaper office when 
next summer vacation came around. 
The money he earned was beginning 
to make some sort of a show in the 
declining fortunes of the Cagney 
family. 

Realizing this, Jimmie supplemented 
his earning power by working at 
night when he was back again in 
high school. For two years, he work- 
ed at night as a page in the Public 
Library, beginning when he was six- 
teen years of age. He became a 
bundle wrapper at Wannamaker’s, 
one of the largest department stores 
in New York City. He was a bell 
boy at the Friars Club. 


But all the time he had his mind 
set on taking an art course at 
Columbia University. 


High School days were over 
for Jimmie Cagney, but there 
was not enough money in the 
family treasury to let him take 
that art course at Columbia 
University which he so much 
desired. 

Jimmie knew this was no time 
to grieve over thwarted ambi- 
tions. He had to get out and 


They Were Signed Together by Warner Bros. 
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he used to try to emulate became 
two of the toughest gangsters in New 
York. One of them has since been 
shot in a gang feud, and the other 
is now serving life at Sing Sing. . 

It is on the habits and mannerisms 
of these two boys that Jimmie pat- 
terned his role in ‘The Public Ene- 
my,’’ the film that shot him skyward 
to stardom. 


(Continued tomorrow) 


make some money for the family 
and also save enough for his own 
studies. There was only one way to 
do things, Jimmie had learned: Go 
out and do it! 


He was very much pleased when 
he landed a job in an architect’s of- 
fice. Here was something that he 
wanted; it dealt with line and form. 
For six months he stuck to his job, 
learning a great deal about drawing. 





NOTE:—Here is a complete 
life story of James Cagney, di- 
vided into three installments. 
We suggest that you plant it 
either as a three-day serial or 
a Sunday feature. 


illustrations in this story can 
also be used individually as 
scene cuts. 





At the end of six months he had 
enough for a semester at Columbia. 
He could now enroll as an Art major 
and supplement his studies with a 
night job which would help stock the 
family larder. 


Worked and Studied 


There was not much for him to 
choose from in the way of jobs, and 
he had to be satisfied with the task 
of waiting on tables in a tea room as 
a part-time job. 

His first semester at Columbia was 
not ended before he realized that his 
job was barely paying his own inci- 
dental expenses while his family was 
sadly in want. This was no time for 
selfishness—a trait which is happily 
lacking in Jimmie Cagney. His career 
would wait. 

Quitting school without giving it 
another thought, Jimmie started walk- 
ing along Broadway intent on getting 
a job. What sort of a job it was to 
be he had absolutely no idea, nor did 
he care. He was willing to do any- 
thing providing it brought a sizeable 
weekly pay check. 

Several forms ‘of labor offered 
themselves, but there was no more 
money in them than could be gotten 
from a part time job while attending 
college. - 

A chance meeting with an acquaint- 
ance, a chorus boy in musical produc- 
tions, delivered Jimmie once more in- 
to the hands of Fate and shaped the 
course his life was. to take. cscs = 


Plenty of Nerve 


- SS 
They were casting for chorus boys 


for a musical production called 
‘“Hvery Sailor,’’?’ the acquaintance 
told him. With a slight knowledge of 
‘‘hoofing’’ and a lot of nerve, he 
might be able to get a job. But Jim- 
mie didn’t even have that slight 
knowledge. 

What he did have was an abun- 
dance of nerve, and it propelled him 
through the stage door and backstage 
to were some forty boys were lined 
up, all showing their dancing wares 
at the same time to a hawk-eyed di- 
rector. Jimmie took his place in the 
line on the stage. 

There was no time for stall- 
ing. He had to think and act 
fast in order to land one of 
these good paying jobs. It was 
a case of hit first—and hit 
hardest. He watched the danc- 
ing boy next to him and made 
a mental picture of the intricate 
dance steps. Then he went into 
the dance himself, for the first 
time in his life, putting every- 
thing he had into it. 

Pretty soon the director yelled: 
‘“‘The short fellow step out! ’’ 

A cold sweat broke out on Jim- 
mie’s forhead. He thought his grand 
bluff had not worked. But imagine 
his amazement when he learned that 
instead of being kicked out, he was 
hired! 

Jimmie realized that he had to 
really learn how to dance on short 
notice. 


Worked Like a Trojan 


Jimmie Cagney worked like a Tro- 
jan at dancing to make good on the 
bluff that had won him a job in the 
chorus of the musical production, 
“Every Sailor.’’ The little red-headed 
Irish boy stuck to it, and by the 
time the show folded up a number of 
weeks later, Jimmie was a seasoned 
hoofer. 

Once again out of work, Jimmie 
found that waiting for theatrical 
jobs was too much of a gamble. He 
went to work immediately as signal 
man and runner on the curb market 
on Wall Street. It was his last posi- 
tion in the commercial field, for soon 
another chance was offered him in a 
stage production where Fate was 
holding another deciding factor in 
his life, 

(Concluded Tomorrow) 
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: CHAPTER III 


T was another musical production called ‘‘Pitter Patter,’’ and 
Jimmie was placed in the line in the chorus next to another 
by the name of Allen Jenkins and opposite a girl named 

Frances Vernon. Allen was of much the same calibre as Jimmie, 
and the two boys struck up a friendship which was resumed just 
recently when Allen Jenkins was signed to a contract by the 
Warner Bros. Studio, where Jimmie also works. 

As for the girl, Frances Vernon, from shy glances which 
passed between her and Jimmie a light flirtation developed, and 
by the time ‘‘Pitter Patter’’ was ready to close thirty-two weeks 


later, it had developed into an ardent 
love affair. Before a year was out, 


Frances, who is more intimately 
known as ‘‘Bill,’’ became Mrs. James 
Cagney. 


By this time, Barry Cagney was a 
practicing physician, and though Jim- 
mie was contributing to the support 
of the family, he was free to get mar- 
ried. 


5 Years of Stage Struggle 


He had very little hope for him- 
self in the theatrical profession. He 
was short, stocky, not good looking 
enough to be a juvenile, and with 
physical endowments that didn’t al- 
low him much leeway. The week after 
‘Pitter Patter’’ closed, he opened in 
Philadelphia playing a Jewish boy in 





bare stage, Jimmie read his 
lines for the author and direc- 
tor. He read them sincerely as 
he had heard the same words 
spoken by the roughnecks in his 
East 8ist. Street neighborhood 
—and his intimacy with this 
type of character won him the 
role. 


Following this,.in 1927, Mary Bo- 
land picked him for another rough- 
neck part in~‘*‘Women Go On For- 
ever.’? Then came two seasons in 
which he was prominent in the 
‘‘Grand Street Follies,’’ and another 
flier at vaudeville. 


Meets Joan Blondell 





SS 
MARY BRIAN Turns the Tables on JAMES CAGNEY in “HARD TO 





HANDLE” by Doing a Little Chin-Clipping Herself. 
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The girl’s name was Joan 


Blondell. 


sme. 


Both Joan Blondell and James 
Cagney won important parts in 
‘‘Maggie The Magnificent.’? These 


two formed a strong friendship, and 
critics and producers recognized in 
them a very effective dramatic and 
comedy team. Following the run of 
their first play together, they were 
signed to play opposite each other in 
‘¢Penny Arcade.’’ 


Signed by Warner Bros. 

As luck would have it, Warner 
Bros. bought the sereen rights to 
“*Penny Areade,’’ and a studio scout 
was sent to New York to look at the 


sibilities. They were signed to 
long term contracts at modest 
salaries, according to Holly- 
wood standards, but which 
seemed to them at the time like 
all the money there was in the 
world. 


Jimmie Cagney was itching to get 
back to New York and the stage. He 
knew that he was not, by any stretch 
of the imagination, an _ attractive 
movie type according to all accepted 
standards. His red hair and freckles, 
short, stocky build, and pugnacious 
face were not what would bring fe- 
male fans in droves to the box office. 

He was cast in a small part with 
Grant Withers in a picture called 








heyday at this time, and when Warner - 

Bros. bought ‘‘The Public Enemy’’ 
from the young Chicago authors, Ku- 
bee Glassmen and John Bright, Jim- 
mie was found to be the only avail- 
able and suitable player to take the 
leading role. There was no thought 
then that the part would make him 
more than a flash inthe pan, for 
gangster pictures were beginning to 
see the handwriting on the wall. 


‘Public Enemy’? Made Him 


Jimmie put his heart and soul into 
the picture. He relived his boyhood 
days in it, and modeled the character 
on the traits and mannerisms of two 
of his boyhood chums, tough, ruth- 
less characters whose careers of crime 
were only halted by a bullet for one 
and a life term in Sing Sing for the 
other. He lived in make-believe the 
life which early environment had 
chosen for him, but from which he 
was saved only by his mother’s wise 
and eareful training. 


When the picture was finished, 
he slipped back into a secon- 


dary role with Edward OC. 
Robinson in “Smart Money.” 
But when, shortly afterward, 


“The Public Enemy” was re- 
leased, it took the country by 
storm and Jimmie was hoisted 
overnight to a top pedestal in 
stardom. The unanimous opi- 
nion was that the success of 
the picture was all due to Jim- 
mie’s performance. 


Public Clamored for Cagney 

The public clamored for more 
Cagney pictures—and the rest is his- 
| tory that is now too well known to 
{need repetition. Instead of declining 
with the death of gangster pictures, 
he climbed over high in each suc- 
ceeding, versatile role. 

He had learned how to battle Fate 





play and_sign up: some of the players. 
The only two chosen were Joan 
Blondell and James Cagney. 

Neither of them had much hope of 
making a go of things in the movies. 


a vaudeville sketch. Five years of hard 
struggle were to follow, the first 
three of them being spent in vaude- 
ane in cheap teams and flash 
€ —t 


and twist it to his ends. He could 
call all bluffs anc men his 
ne 
own. ; ——— 
He knew that 
short, clipped New..Yorkese }isat 


“Other Men’s Women,’’? and was 
then rewarded with a fairly impor- 
tant role with Lew Ayres in a gang- 
ster picture, ‘‘ The Doorway To Hell,’’ 
His 






But the dramatic stage had gotten ts 
under Jimmie’s skin. Hearing that 
George Kelly was picking a cast for 
his play, ‘‘ Maggie The Magnificent,’’ 
i a erties O-line «0 "sand 
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ance landed him his firs’ 












; him. 4" Td 
rir % “But the , es ia ~ aT ne | LO Handle,’” which opened last night 
on the legitimate stage. A | anxious for work, and too far back} a hunch. at the... Theatre. 


roughneck character was want- 
ed in Maxwell Anderson’s play, 
“Outside Looking In.” On a 


in line to stand much of a chanee. 
Jimmie gallantly gave her his place, 
for which he was rewarded with a 


feel disappointment. 


fer to as an “epic,” but these | | the game good guy. 
two young players stowed pos- Gangster pictures were in their | THE END 
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Starting TOMORROW! 


READ 


“Fate Trades Punches 
With James Cagney” 


by 
JACK COOPER 


JAMES CAGNEY 


His life story begins to- 
Get 
the lowdown on the famous 


of Bros. 


“HARD TO HANDLE’ 


opening at the Strand 


morrow in the News! 


star Warner 


IT’LL THRILL Yow! 
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YOUR EXPLOITATION 


STAGE GRAPEFRUIT LOADING 


Complete Campaign for 
Welcoming Cagney Back 


= 


wesce JIMMY 


With all the advance publicity that 
has been accorded James Cagney’s 
return to the screen by newspapers 
and magazines, your showing can be 
made into a real civie event. Stage a 
‘““WELCOME BACK JIMMY’? cam- 
-paign in exactly the manner you 
would if he were a prominent local 
celebrity, returning after a prolonged 
absence. 


Banners 


Hang valances under the marquee 
reading ‘Welcome Back Jimmy,’’ in 
advance of mgur 

aan, ushers and ticketstaker wear 


opening. Have your 






a = 


Co-sperative 
Tie up every window in town with 
signs, co-operative displays and ban- 
ners. Tie-up cards for use during your 
run can be worked along this line: 


WELCOME BACK JIMMY 
CAGNEY 

We know you are thrilled 

at James Cagney’s new hit, 

“Hard To Handle,” at the 

Strand. For another real 


thrill take a look at our 


newly arrived shipment of 
the latest in afternoon at- 
tire. They're the smartest 
dresses shown in many a 
month—and real bargains, 
too! etc. etc. 





Get your florist to donate flowers 
for your lobby in exchange for credit. 
Have a large head of Cagney or the 
one-sheet size blow-up available from 
Photo-Color (mentioned in this sec- 
tion) decorated with a floral wreath 
in your front. 





Prat 
. "Mt ec. 
WIG ex 


Windows™ 
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CAGNEY sanz 
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Opening 

Have a celebrity opening with spe- 
cial invitations to local ‘‘names.’’ If 
possible arrange for a parade to 
‘‘Welecome’’ the print of the film on 
its arrival at the station. Banners, 
motoreyele policeman, et al. in a 
parade from the depot to your thea- 
tre is certain to get tons of added 
attention to your showing. Previcus 
to the picture’s title flash on your 
opening night, it would be a good 
idea to show the telegram suggested 
below. 


Telegram 
Get the mayor or other important 





send 4 






local fans enjoyed © 
dle.’’? This is a sure newspaper break 
for the mayor as well as your show. 


Newspapers 
The newspapers are an important 
part of your ‘‘Welcome’’ campaign. 
In addition to your publicity breaks, 
carry slugs in advance of your reg- 
ular ads on ‘‘Hard To Handle’’ with 
the line: 





HELP WELCOME BACK 
JAMES CAGNEY! 
Strand 
Feb. 16th 





If you have affiliated theatres this 
slug should be carried in their adver- 
tisements as well. A small head of 
Cagney about 1% column in width can 
be used in the slug. 


Trailer and Lobby 


Starting 38 weeks ahead of your 
opening date, tack a ‘‘welcome’’ 
trailer to the regular Vitaphone 
trailer. Get teaser ‘‘ Welcomes’’ spot- 
ted in the lobby at the same time. 
This should be done in your affiliated 
houses in addition to the one in which 
the film is booked. 





“HARD TO HANDLE WORDS” 


CONTEST 


Variety reports that theatres 
throughout the country are cashing 
in on the recently published list’ of 
the ten most beautiful words, by 
holding contests along this line. 
Hundreds of houses are building-up 
business with variations of the ten 
beautiful words list, such as the ten 
best, the ten most humorous, ete. 

Now, uere’s your chance to climb 
upon this attention-getting band- 
wagon by taking advantage of this 
picture’s title, with a ‘‘ ‘Hard To 
Handle’ Word’’ Contest. Here is the 
way to go about it: 

Contact your local newspaper to 
ask their readers to submit the ten 
words they have found hard to handle, 
hardest to spell or pronounce. Also, 
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A TIMELY STUNT 


announce the contest from your 
screen, in your regular ads on the 
picture and in your theatre programs. 
Have these lists sent direct to the 
theatre. 

Offer passes to the ten persons who 
send in the best list of ‘‘Hard to 
Handle’’ words each day. Read off the 
winning lists from the stage of your 
theatre on the opening night of 
‘¢Hard To Handle.’’ A lot of comedy 
can be injected into this stunt by 
calling upon the winners to define and 
pronounce their list of words. A 
theatre which did this reported that 
it got big laughs from the audience, 
when the selectors found themselves 
unable to define most of the words 
on their lists. 


CONTEST FOR WOMEN GOOD FUN 


We can assure you a lot of up- 
roarious fun and at the same time 
successfully advertise ‘‘Hard to Han- 
dle’? with this stunt which is ap- 
plicable for advance or current use. 
The stunt should be presented about 





a week preceding the coming of the 
picture. Advertise it in the newspa- 
per giving the time, place and prizes 
offered and also announce it from 


your screen of course. 
Here is the Idea. 


Stack up a pyramid of grapefruit 
on your stage or in the lobby and 
invite the fat women in the audience 
to come to the stage and load their 
arms with as many of the grapefruit 
as they can possibly hold. The woman 
or women, all depending on the num- 
ber of prizes you offer, who holds in 
her arms the largest number of grape- 
fruit to be awarded the prize or 
prizes. You could promote the grape- 
fruit from some dealer and make the 
prize be the number of grapefruits 
that the prize winner is able to pick 
up and hold. This stunt is due to 
create a lot of laughs especially when 
these fat women try to pick up more 
than they can hold. Naturally, when 
they get the last one up in their arms 
some of the grapefruits are due to 
fall out of their arms. 


Of course, in putting over this 
stunt, mention should be made of the 
fact that in ‘‘Hard to Handle’’ 
James Cagney puts over a great pro- 
motion stunt with the aid of grape- 
fruit. 


GRAPEFRUIT EATING MARATHON 


CONTEST FOR 


Stage a grapefruit eating marathon 
contest in a prominent spot in the 
city with a lot of ballyhooing. If 
possible have the contest held in a 
restaurant on the main street. Per- 
mit only women contestants who are 
fat and who are to be weighed be- 
fore and after the contest, the big 
prize going.to.the one shéwing “¢le 
greatest loss of weight. If possible, 
leave the name of the picture out of 
it until the final. day,. but : 








2 
Se acs BE <r 


would be to run an ad asking for fat 
women to participate in the contest. 
Copy should stress Lefty Merrill’s 
contention that a grapefruit diet will 
take off weight. You can have the 
fat women who enter, report at the 


play up“ 


FAT WOMEN 


theatre, or restuarant if you succeed 
in getting a restuarant to go for the 
stunt. The attention that the stunt 
will attract to the restaurant, should 
induce the owner to supply the grape- 
fruit. 


Have the weighing in, before the . 
so@ “*eoritest. starts; = : 


and then daily 





throughout the contest, at the theatre. — 


You can arrango vour own + 








a to the: conditions of the contest, 
pb ctavin “the 


Bainyj 
per ofserame pts 


ting oes etc. Once the contest gets 
under way, you’ll find the newspapers 
giving the stunt lots of space with 
pictures ete. -In sending out pub- 
licity on the contest, use a picture 
of James Cagney bearing the name 
Lefty Merrill. 





BALKY MULES FOR STREET 
BALLYHOO, GOOD STUNT 





Ballyhoo suited to the title ‘‘ HARD 
TO HANDLE’’ would be provided 
by the stunts mentioned below. 

Secure a pair of balky mules. Hitch 
them to rickety conveyance, bannered 
with ‘‘SEE JAMES :CAGNEY IN 
‘HARD TO HANDLE.’ ’’ It will be 
sure to attract a lot of attention as 
the driver tries to get the animals 
to move. 


JAMES CAGNEY 


Here is an excellent opportunity to 
tie in with your local newspaper and 
every store in town. Many business 
organizations have slogans which they 
continually use in all their ads and 
displays: ‘‘KEEP THAT SCHOOL- 
GIRL COMPLEXION,’’ EVENT- 
UALLY, WHY NOT NOW?,’”’ 
“THEY SATISFY,’’ to mention 
only a few slogans, have received 
nation wide interest. Similar slogans 
from national as well as local ad- 
vertisers and merchants could be se- 
lected for use in this contest. Idea is 


If the town boasts a bucking 
broneo and rider, uproarious fun will 
be had by all when the two do their 
stuff along prominent thoroughfares. 

Even if the mules aren’t actualy 
balky the driver could pretend they 
were. The well known characteristic 
balkiness of mules, plus the title 
‘‘Hard to Handle’’ are bound to 
bring a big laugh from the crowds. 


SLOGAN CONTEST 


to list a buneh of these slogans with- 
out telling the name of the adver- 
tiser. The contestants are to list the 
advertisers who use each slogan and 
in addition ‘‘they are to write a 
slogan suitable for James Cagney, in 
‘tHard To Handle,’’ giving the 
readers a brief synopsis of the pic- 
ture. You should have no difficulty 
promoting prizes from the merchants 
whose names and slogans--you use in 
this stunt as the attention called to 
their establishments is a valuable 
plug for them. 


each eo + must eat at each stc-———— 


g 


type of promotion because through 


ans as asitn sae cam ene 








MAKE EVERYONE IN TOWN EXPLOIT AND 


SELL 


The editors have selected this exploitation plan as the ‘‘Stunt- 
of-the Week’’ because it will enable you to put on a tremendous 
publicity and exploitation campaign, with hundreds of people 
working for your theatre, at practically no cost. Through its dif- 
ferent angles you can secure window tie-ups, street ballyhoos, de- 
partment store tie-ups and distribution which would ordinarily be 
impossible. The stunt-of-the-Week utilizes every person in your 
city, who feels he or she has ability to do exploitation and publi- 
city work. Stores, merchants and newspapers will welcome this 
type of exploitation because it will attract attention and secure 
additional ads. 


As an instance, let’s assume that Mr. ‘‘A’’ has a friend working in a 
chain store. He goes to this manager and tells him he would like to arrange 
a cooperative tie-up between the theatre and the chain store. Through his 
friendship, salesmanship, or original selling idea, he secures, let us say, fifty 
or sixty different chain store windows. He does this because he feels that 
this particular stunt will win him a prize. 


On the other hand, another contestant may be friendly with the mer- 
chandising manager of a department store. Using his influence he will secure 
a window or newspaper tie-up. 

This competition keenly exploited in 
your city, will give you a tremendous 
publicity campaign for ‘‘HARD TO 
HANDLE.’’ 

The newspapers will welcome this 


the business manager, we are sure you 
will get the editorial support of the 
newspapers. 


On the other hand, department and 
specialty stores will be glad to give 
you support because contestants will 
be anxious to see what their competi- 
tors are doing. This will attract con- 
siderable attention to all local adver- 
tising in your city throughout the run 
of this contest. 


the columns of their newspaper, they 
will be able to direct contestants to 
gather cooperative ad pages from 
their respective neighborhoods or 
streets. It is not unlikely that the 
newspapers will be able to get out 
a whole section thru the tie-up of this 
nature. The newspaper editorially 
instructs contestants how they can 
secure this cooperative advertising. It 
is almost certain that the paper will 
devote an extraordinary amount of 
lineage to selling this phase of the 
contest. If you hold this bait out to 


In operation, you will first approach 
the newspapers and then the stores. 
Offer prizes, promoted from _ the 
stores, for the most novel and unique 
publicity, advertising or exploitation 
campaign originated and put into 
effect by an amateur in your city. In 


~ 


S 








a (Publicity Story for Stunt of th 
rand Invites All in- 


“HARD TO HANDLE” 


these stores, you will point out the 
different methods: that can be used. 
You should begin by saying that the 
Warner Bros. picture, ‘‘HARD TO 
HANDLE’? which stars James Cag- 
ney and opens at your theatre (with 
the opening date), tells the story of 
a young wan who is a_ high-speed 
publicity-promoter. It tells the story 
of his various adventures in securing 
publicity and advertising and his ex- 
periences in exploiting various prod- 
ucts. Then invite all in your city to 
participate in a contest which will 
demonstrate the most novel advertis- 
ing and publicity campaign. It is sug- 
gested that you offer different groups 


of prizes, so that you can attract. 


those who have a native ability in 
the respective fields of publicity. Of- 
fer prizes for both men and women, 
with a grand prize for all classes. 
These you can classify in the follow- 
ing manner: 


1. NEWSPAPER PUBLICITY 


In this classification, any news pic- 
ture which ties up the picture; any 
news contest which ties in ‘‘ HARD 
TO HANDLE;’’ any circulation 
stunt; any feature story; any straight 
news item which breaks in a local om 
suburban paper will count toward the 
final awards. All cooperative ads or 
cooperative pages should likewise be 
included. 


2. POSTER TIE-UPS 


Still another classification of con- 
testants can be attracted to submit 
attractive advertising posters which 
would feature James Cagney. 












To Work on “Hard to Handle”’ 





James Cagney’s Role as Publicity Promoter, In- 
spires Unusual Contest Whereby Every- 
one Turns Press Agent 


Cash Prizes and Tickets 
Offered for Best Stunts 


James Cagney who has been a tough guy, prize fighter, taxi 
driver, and insurance agent in his various Warner Bros. pictures, 
is now a high powered publicity promoter in his latest hit, ‘‘ Hard 
to Handle,’’ which opens at the Strand next week. 


He is called ‘‘Lefty Merrill,’’ and does the grandest job of 
putting over a Marathon Dance—a Treasure Hunt without treas- 
ure—an 18 Day Diet in order to increase the use of grapefruit— 
a reducing cream and a campaign that raises a million dollars for 
a freshwater college. 

The stunts he pulls in order to put 
over his various campaigns, are amaz- 





Everybody has at one time or other, 


: : longed for a chance to write a set of 
ing revelations of the resourcefulness : : : aS 
movie advertisements, write a publici- 
of present day press agents. 


NEWSPAPER PUBLICITY 


ty story—draw a poster, or pull a few 





street stunts. 


Now is your chance to show your 
ingenuity. 

The Herald, in conjunction with the 
Strand, is inviting everyone in town 
to turn press agent. Perhaps you can 
write an ad around James Cagney in 
‘‘Hard to Handle.’’ Perhaps you can 
make a Poster that will catch the eye 
of everyone. Perhaps you have a few 
exploitation stunts up your sleeve that 
you would use, if you were Manager 
of the Strand Theatre and had ‘‘ Hard 
to Handle,’’ to play. 


There are unlimited possibilities as 
to the number of things you can do 
to win one of the prizes being offered 
by the Herald and Strand for the best 





ideas put into execution during this 


contest. 
For instance, you may know the 


manager of a department store or the 
head of a chain store operating sev- 
eral stores in town. You would go to 
him, and tell him how much attention 
his windows would attract if he made 
up a display of stills from the pic- 
ture together with appropriate copy. 
The theatre will furnish the stills. 
Suppose the store wanted to sell va- 
cuum cleaners. A display of stills to- 
gether with the following suggested 
copy would make a fine tie-up for 
window display. ‘‘If you find a broom 
Hard to Handle, try 
operate Vacuum Cleaners. They will 


our easy to 


give you as much fun as James Cag- 


in. 


tn order o make this con 


‘SHARD TO HANDLE,’’ and per- 
haps the merchants’ product. It is 
suggested that in this classification, 
contestants be permited to take what- 
ever stills are necessary for their 
posters. 


It is best in this classification to 
tie-up with Art Schools, Art Classes 
and similar institutions, explaining 
that by the use of copy and: illustra- 
tion, students can make attractive 
posters which merchants will be glad 
to exhibit. Thus a still of Cagney can 
be shown in the layout as follows: 

‘‘James Cagney will appear 
‘‘HARD TO HANDLE’? at the 
Saar thewtros-ON ess is abe: 
The Hooyer Vacuum appears in every 
competent house-wifes’ hand every 
week and it is not hard to handle, 
etc.’’? The same method of attack is 
applicable to washing machines and 
other commodities which suggest an 
unlimited field for poster work. 


3. TIE-UPS 


Under this classification, all win- 
dow tie-ups; inserts into the letters 
of Power and Telephone Companies 
or department store packages will be 
possibilities for each contestant. Win- 
dow tie-ups and other cooperative ex- 
ploitation stunts which will suggest 
themselves to contestants, will like- 
wise come under this classification. 


4. STREET BALLYHOOS 


Under this classification, contestants 
can secure any amount of novel street 
ballyhoos. Suggest the Street Ca 


in 





that all can enter, it has been divided 
into 5 classes with 10 prizes in each 
class. For the winner of each class, a 
cash prize of $5.00 will be the award. 
The next nine in each class will be 
given a pair of guest tickets for 
‘¢Hard to Handle.’’ There will also 
be a Grand Prize of $10.00 for the 
best stunt of all. Now a winner of 
one of the class prizes, can also win 
the Grand Prize, so you see, this con- 
test is worth entering. 


Here are the five classes. 


EDITORS NOTE: — Use descrip- 
tion given in ‘‘The Stunt of the 
Week’’ to clarify each classes’ duties. 


No. 1—Newspaper Publicity. 


No. 2—Poster Tie-Ups. 

No. 3—Window Displays Tie-Ups. 
No. 4—Street Ballyhoos. 

No. 5—Slogans and Ads. 


The judges in this contest will be 
the Advertising Managers of the 
Herald, the Blank Department Store 
and the Manager of the Strand. 


All contestants, must first submit 
their idea to the Manager of the 
Strand who will register the idea to- 


TIE-UPS 









Companies, dashboards; taxicabs,"tte., | 





test one | 





FOR YOU! 


can be obtained by contestants. Other 
avenues of tie-ups available under 
this classification are sniping space on 
commercial trucks and automobile 
parades. 


5. SLOGANS 


In like manner, clever copy writers 
and those who think they are clever 
copy writers can submit slogans 
based on the title ‘‘HARD TO 
HANDLE.’’ This can take the na- 
ture of comedy slogans or serious 
selling slogans tieing in on current 
events. 


Unquestionably, a promotion as gi- 
fantic as this will attract city wide 
attention and for this reason you will 
want to use the utmost discretion in 
the awarding of prizes. It is sug- 
gested that you have a committee of 
judges consisting of the foremost ad- 
vertising men of local department 
stores; the advertising managers of 
all newspapers and perhaps of local 
advertising agencies. 


6. SUGGEST IDEAS 


In the Exploitation Section of this 
Merchandising Plan you will find 
numerous exploitation stunts that 
are naturals for this picture, because 
of Cagney’s role as a high pressure 
publicity promoter. To encourage con- 
testants to enter your ‘‘Stunt of the 
Week’’ contest, it would be to your 
advantage to mention the various 
stunts listed and then invite the con- 
testaitts.to put them into secu tion. 
Giving the =p 
as a stimulant for greate 
ticipation in the contes 




















gether with the originator, and will 
also offer some suggestions as to 
the best way to put the stunts into 
execution, 


Two or more contestants may have 
the same idea. The one who gets 
the best results from an exploitation 
or publicity standpoint, will natural- 


ly be judged the winner. 


All ideas must be registered no 
later than (Set Date)... 





STREET BALLYHOOS 





The winners, will be announced in 
the Herald and from the stage of 
the Strand the night “Hard to Han- 
dle” 


opens. 


Now that you have all the facts 
in the contest, put on your thinking 
cap and show us how good a press 
agent or advertising manager you 
would make. 





ILLUSTRATIONS IN THIS 
STORY AVAILABLE IN 
ONE PIECE. 


Cut. No. 46 Cut 50¢ Mat 25c 
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2 Day Fashion Contest Sure 


To Intrigue 


Here is a peach of a newspaper 
stunt that the papers will go for 
and the women will read. It will at- 
tract a tremendous amount of at- 
tention to your show and is worth 
putting over. 

The two photos of Mary Brian 
and Ruth Donnelly, show them in 
practically the same dresses. Don- 


the Women 


with each of the Donnelly gowns. 

Offer prizes for the most intelli- 
gent criticisms of the gowns she 
wears. This stunt is a cinch for de- 
partment store and dress shop tie- 
ups. It is possible that you can 
get one of the department stores to 
use these cuts in their ads in order 
to point out the value of being 


nelly’s dresses have been given ad-| properly gowned as is possible if 
ded touches for the sake of comedy | one buys at their store. 

effects in the picture. The idea of We are giving you two publicity 
this contest is to have the news-| stories with which to announce the 
paper readers point out what’s wrong | contest. 





Publicity Story No. I 


25 Guest Tickets to Strand 
for Best Fashion Criticisms 


Screen Star Dressed for Comedy Effect in Funny 
Costumes in James Cagney’s Newest Hit 


Cut No. 24 Out 20c Mat 10e 


Just to show you how funny and different two people can 
look when wearing practically the same sort of gowns, take a 
look at this picture of Mary Brian, (left) and Ruth Donnelly, 
who plays the role of her mother in James Cagney’s latest War- 
ner Bros. hit, ‘‘Hard to Handle,’’ which comes to the Strand, 
NOR ites ee ce - 

‘Hard to Handle’’ is a grand comedy drama, and in order 
to achieve a comedy effect, the Warner Bros. fashion designer, 
dressed mother and daughter as shown in the picture. 

Tomorrow, the Herald will publish another picture showing 
Mary Brian and Ruth Donnelly wearing other similar gowns. 


In conjunction with the Strand Theatre, the Herald is offer- 
ing 25 pairs of guest tickets to ‘‘Hard to Handle,’’ for the most 
intelligent criticisms of the two gowns.worn by Ruth Donnelly. 

This is the sort of thing every woman loves to do—pick flaws 
in the costume of others. Incidentally, it will show you just how 
it is possible for one person to look stunningly as does Mary 
Brian, and look like a freak, as does Ruth Donnelly by simple 
changes in the same costumes. 

Study this picture carefully and also watch for the one to- 
morrow. Then write out what you think is wrong with Miss Don- 
nelly’s costumes, and send it in to the ‘‘Hard to Handle’’ Fashion 
Editor in care of the Strand, by ........................ and perhaps you’ll 
be one of the 25 lucky ones to receive two guest tickets for the 
marvellous James Cagney Picture, ‘‘Hard to Handle.’’ 
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Publicity Story No. 2 


What’s Wrong With This 
“Hard to Handle” Dress? 


Guest Tickets to Strand Show 
for Best Fashion Criticisms 


Herald Readers Asked to Point Out Flaws in 
Costume Designed for James Cagney’s Hit 















Cut No. 23 Cut 20c Mat 10c 

Well, reader, here is the second and last picture in the unique Fash- 
ion contest being conducted by the Herald in conjunction with the 
Strand where James Cagney’s first picture this year, ‘‘Hard to Handle,’’ 
Whil OPO, NEXb-< 5) acy 

As we explained yesterday, in order to obtain a comedy effect, the 
Warner Bros. studio stylist, dressed Mary Brian, at the left, who plays 
the role of James Cagney’s sweetheart in the picture, in stunning clothes. 
The stylist then dressed Ruth Donnelly, at the right, who plays the role 
of her mother, like Astor’s pet horse. She looks funny, you'll admit. 
Just as funny as she looks in the movie. Now it’s up to you to point 
out what’s wrong with Ruth Donnelly’s costume. 

Every woman knows instinctively when she’s looking at a perfectly 
gowned woman and when she’s not. Write down the faults you find with 
the dress and send in your criticisms, together with the one of yesterday’s 
gown, to the “Hard to Handle” Fashion Editor, care of the Strand 
HGLOtee 

Twenty-five pairs of guest tickets are being offered for the 25 best 
criticisms. There is no reason why you shouldn’t be one of the lucky 
ones to see James Cagney in “Hard to Handle’, without cost. It’s a 
grand picture, well worth seeing and well worth working for. 


To Help You Judge Contest 


(Not for publication) 
Picture No. 1 

Here are some of the faults with the dress worn by Ruth Donnelly in 
picture No. 1. The fashion editor of the newspaper you tie up with, may 
want to supplement this list with some of her own. The combined list should 
then be your gauge in judging the letters that the readers sent in. 

Mary Brian’s dress has been used to the best advantage by just covering 
the bodice. In Ruth Donnelly’s dress, there is no sense of unity. In the first 
place this material should never have been used in this manner in an after- 
noon dress. The sleeves help to make a bad contrast when the rest of the 
gown is striped. They literally chop off the arms and melt them into the 
rest of the maze giving the effect of a jigsaw puzzle. 

The sudden change of stripes at the knees is also very bad as. she has 
already practically cut the line of the dress in half by a wide black belt. The 
hat, is not suitable for a middle aged woman and in addition is not being 
worn correctly. It should cover most of her forehead either by tilting or 
adding a brim. 





Second Day 
(Not for publication) 
Picture No. 2 
The black velvet dress with fringe capelet of white and black, and white 
and black hat to match, are perfectly suited to the height and youth of Mary 
Brian, but in Miss Donnelly’s dress, the fringe is badly placed. The fringe 
being placed in an uneven manner at her knee, accentuates her length making 
her look grotesque. 
The hat fits neither her face, age or type, the egrettes completing the 
discord of the ensemble. 
The rope of pearl though it might be the thing for an elderly matron, 
does not belong on this heavily fringed gown. 
The combination of black and white in such definite tones, is entirely 
too garrish for a middle aged woman. 




















Get Local Artists to Draw 





James Cagney Caricatures 


James Cagney, is not only a grand actor, but is also an artist 
of note who loves to draw. Below we are giving you a photo 
showing Cagney with a caricature he made of himself. This lends 
itself to a fine local contest as an exploitation stunt. 

Tie in with your newspaper to publish this cut and offer 
prizes for the best caricatures submitted by readers. The prizes 
ean be a couple of $2.00 cash prizes and the balance in guest 


tickets for ‘‘Hard To Handle.’’ 


This is the type of contest the newspapers will go for. Use 
the suggested publicity story to announce the contest. 


(Publicity Story) 


James Cagney Caricature 


Contest Offers 30 Prizes 


Strand to Give Free Tickets to ““Hard to Handle’’ 
for Best Caricatures of Famous Film Star 


Can you make a better caricature of James Cagney,—red- 
headed star of ‘‘Hard To Handle,’’ the Warner Bros. comedy- 


drama of a high-powered press agent, which comes to the............ 


ROR e. foo next—than Jimmie has made of himself in the 


above illustration? 


You don’t have to be an artist; to be in line for one of the 


prizes offered bythe 


per. Make your Cagney caricature of any size you like. You may 
use any medium desired, pen and ink, charcoal, pencil or crayon. 
And the pictures may be colored or in black and white. 





Send your contribution to the 
James Cagney Caricature Edi- 
tor, Courier-News Office, on or 
Peete. next. The first 
five best will receive prizes of 
$2 each. The next twenty-five 
will be presented with a guest 
ticket to ‘‘Hard To Handle.’’ 

If you wish to see additional 


ws 


James Cagney Sketches Himself 


JAMES CAGNEY, Star of “HARD TO HANDLE” 
Cut No.6 Out 30e 


Theatre management and this pa- 





Mat 10e 





poses of the pugnacious and 
many-sided Jimmie Cagney, look 
at the display in the lobby of 
aU: epee ee es Theatre. Winning 
drawings will be published in 
the Courier-News. 

You'll find drawing lots of 
fun, and not at all ‘‘Hard To 
Handle.’’ - 





PERFECT FIGURE CONTEST 
WITH GOOD LOCAL TIEUPS 


““HARD TO HANDLE’? lends it- 
self admirably to a contest for the 
girl with the most nearly perfect fig- 
ure. Story in paper requests candi- 
dates. . Prominent physician, athlete, 
beauty specialist, editor and theatre 
representatives may act as judges. 

Prizes may be promoted from shops 
selling bathing suits, women’s wear, 
and merchants employing models. The 
girls who are entered by the store 
or shop in which they work to appear 
on the stage of your theatre, model- 
ing fashionable gowns, for local shops, 
and wearing advance models of bath- 





ing suits and dresses. Audience ap- 
plause will decide the rating of the 
figures. 

Prizes should be promoted from 
the merchants entering models. Elim- 
ination contests can be held one night 
and the finals the opening night of 
the picture. Or you can make it a 
combined Beauty and Best Figure 
Contest, deciding one contest the first 
night and the other the following 
night. This would serve to bolster up 
your attendance the last day of one 
picture’s run and the first day of 
‘‘Hard To Handle.’’- 

















3 GOOD IDEAS FOR CASHING 
IN ON THE LARGE IRISH CAST 


The fact that the star, and almost 
all of the members of the cast of 
‘““HARD TO HANDLE’? are Irish 
is worth playing up. Here are 3 
ideas you can use. to capitalize the 
Irish cast: 

No. 1. A special invitation by post- 
cards, window cards, or newspaper 
can be sent to local chapter of the 
A. O. H. and any other Irish organi- 
zation, as well as to cops and other 
townspeople from the land of St. 
Patrick. Copy for postcard is sug- 
gested: 


Dear Mr. Hooligan:— 

Because the blood of the Emerala 
Irish flows in your veins we are sure 
that you will want to see ‘‘HARD TO 
HANDLE,’’ the Warner picture 
WRICN= COMES VOLUME a Gs sg Thea- 
U0 6 SOE See ee next for in tt the 
““fighting Irish’’ have it almost to 
themselves! JAMES CAGNEY, the 
star is one of ‘‘ your own,’’ as well as 
Mary Brian, Ruth Donnelly, Emma 
Dunn, John Sheehan, Matt McHugh, 
Robert McWade, Claire Dodd and 
Mary Doran. It’s a WOW, with Jim- 
mie as a fast-action publicity man. 
You’ll root for ‘‘HARD TO HAN- 
DLE.’’ We sincerely hope to see you. 

Very truly yours, 


Manager Strand Theatre 


No. 2. Another idea is an IRISH 
NIGHT with all people in town by 
the name of ‘‘CAGNEY?’’—an un- 


usual name—admitted free. Invita- 
tion in paper, lobby or window. Sub- 
gested copy: 


TONIGHT IS ‘‘IRISH NIGHT”? AT 
THE LIBERTY 


JAMES CAGNEY, star of ‘‘HARD 
TO HANDLE’? is Irish—and the big 
cast includes Mary Brian, Ruth Don- 
nelly, Emma Dunn, John Sheehan, 
Matt McHugh, Robert McWade, 
Claire Dodd and Mary Doran! TO- 
NITE IS IRISH NITE! And every- 
body by the name of CAGNEY — 
library card, auto license or letters 
will serve as credentials—will be ad- 
mitted FREE! See ‘‘one of your 
own’’ in his fastest comedy smash, 
““HARD TO HANDLE’’—If you 
happen to know any CAGNEY S—tell 
7em the news! 


No. 8. In lobby or as window dis- 
play of stills from ‘‘HARD TO HAN- 
DLE’’ use large placard with the 
following copy: 


‘“‘THE IRISH ARE NOT HARD 
TO HANDLE’’ 


So says Mervyn Lekoy, director of 
James Cagney’s comedy-drama of a 
modern publicity hound, ‘‘Hard To 
Handle’’ the Warner Bros production 
which comes to the Strand. ................ 
next. 

See the great Irish cast that ap- 
pears with James Cagney in ‘‘ Hard 
To Handle now at the Strand. 


FREE FICTIONIZATION 


A complete fictionization of ‘‘Hard To Handle’’ appears in the 


March issue of ‘‘Screen Romances.’’ 


Get your local magazine dealers 


to co-operate with you on a one sheet idea which will plug the sales 
of Screen Romanees as well as your showing of ‘‘Hard To Handle. 


issue of Sereen 


See your local editor about run- 
ning the fictionization illustrated 
with stills from the picture during 
your showing of the picture. The 
fictionization is free, the only re- 
quirement being that the newspaper 
MUST CREDIT SCREEN  RO- 
MANCES. 


Your one sheet should read as follows: 





Read the complete story in the March 
Romances. Now On 
Sale Here 


iS OE 








Whether or not the story is re- 
produced in your newspaper, you 
should have no trouble tieing-in with 
local newsstand. A simple 7 x 11 
inch ecard or any convenient size up 
to the regular one-sheet, bearing the 
co-operative plug suggested will 
prove of great benefit to both you 
and the dealer. 


MARATHON DANCE RACE THROUGH 


STREETS GOOD 


The fact that a big-time marathon 
contest is featured in ‘‘HARD TO 
HANDLE’’ makes it a natural for 
some working out of a local marathon, 
which will cause much fun, be good 
material for newspaper stories, and 


' get everybody talking about the film. - 


The contest may be worked out in 
many ways. If a permit can be se- 
cured, two or three couples may be 
engaged—properly tagged—to do a 
marathon race around the block, or 


FOR ATTENTION 


from the City Hall to the Theatre. 
Where permission cannot be ob- 
tained for outside dancing, the couple 
or couples may dance in the lobby of 
the theatre. This would create much 
amused interest. A free-for-all, on 
the streets or in foyer of the theatre, 
would be good, or to have a single 
couple do the marathon on a wager. 


Prizes may be promoted from local 
merchants. 


LIMERICK CONTEST 
FOR NEWSPAPERS 


Limericks are always popular 
and the following contest may 
be run in connection with 
“HARD TO HANDLE.”’ Offer 
guest tickets to the ten persons 
who daily send in the cleverest 
completed last line. The follow- 
ing limerick can be used: 

The ‘‘fast ones’’ of Lefty made 
scandal; 

Baby dolls by the dozen he’d 
dandle, 

But just when they thought-o 

Their sucker was caught-o 

He’d ditch ’em as too “HARD 
TO HANDLE!” 


The contest may be presented 
by throwaway or newspaper. In 
either case print all but the last 
line as is. For the last line use: 


ee HARD TO 
HANDLE!” 


Kach of the blanks represents 
a word or syllable. You will find 
that many different versions, 
will be sent in. Have the 10 
best published each day together 
with the names of those who 
sent them in and copy dealing 
with the picture’s playdate. 
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CLEVELAND FINDS “MAGIC SQUARE” 
SURE-FIRE EXPLOITATION STUNT 


Nat Wolf, in charge of advertising and exploitation of Warner 
Theatres in Cleveland territory used the ‘‘Magie Square’’ given in 
our Merchandising Plan in publicizing ‘‘Silver Dollar’’ and reports 
it to the home office as the most sensational newspaper tieup he has 
ever handled. ‘‘Letters poured in by the carload!’’ he wrote. ‘‘It’s 
sure fire.’’ : 


“HARD TO HANDLE” MAGIC SQUARE 


The hidden sentence in this case contains ten words, made up of 
forty-three letters. It is “JAMES CAGNEY HUGS THEM ALL 
AND THEN SLUGS THEM AGAIN.”’ In solving it, begin with the 
letter which is circled. Move square up or down, right or left (not 
diagonally) and spell out the sentence. End at the square which has 
a period in it. 

Plant this ‘‘Magie Square’’ in your local newspaper and intro- 
duce the stunt to the public with the following story, awarding guest 
tickets as prizes. 


(Publicity Story) 
Solve Magic Square for Guest 
Ticket to James Cagney’s fit 


You’ve heard of crossword puzzles, word games and jigsaw puz- 
zles—but have you ever heard of the ‘‘Magic Square?’’ Maybe not. 
Well, Magic Square is a new craze in which a complete sentence is 
hidden within a square resembling 
a crossword puzzle. 


Managet................ iis i) ees 
Theatre and the (name of paper) 
introduce this new game to (your 
town) in conjunction with the 
showing of James Cagney’s ‘‘ Hard 
to Handle’’ which starts next........ 
at the- =. ae Theatre. 
Hidden in the above Magic Square 
is a ten-word sentence, which has 
to do with the hero of ‘‘Hard To 
Handle.’’ This is the way you go 
about solving it. 

Begin with the square which is 
circled. Move one square up, down, 
right or left (not diagonally) and spell out the sentence, which, by the 
way, contains forty-three letters. End at the square which has a 
period in it. 
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of ace ah seals to see 


will receive $2 each. The next twenty-five correct answers will each 
receive a pair of guest tickets to ‘‘Hard To Handle.’’ Your deadline 
i midnight. Winners will be announced in the (name 
of paper.) 


is applying vanishing cream to her 
face with James Cagney looking on. 

For dress store displays, write in 
for the snappy fashion poses made by 


Use Stills for 
Window Displays 


exciting: OnE ae 


Te: eS v | 1e (T LAL Ete s < = * = a =. 
e first five correct answers to be received by the Magic-Square~ 


“Hard To Handle” 
Classified Ad 
Treasure Hunt 


Arrange with local paper to 
conduct a ‘‘treasure hunt’’ in 
the classified columns. Each let- 
ter of the title, ‘‘HARD TO 


HANDULE,”’’ should be printed * 


in some distinctive type, and 
scattered at random through 
the want ads. 


The first twenty-five persons 
to send in correct lists of the 
merchants in whose ads the let- 
ters appear, will be given two 
free tickets to the showing. 

This stunt has the advantage 
of getting all the ads read, and 
making the picture the subject 
of conversation all over town. 





Tie-up With 
Fruit Dealers 


Present guest tickets to local 
fruit dealers in exchange for 
their promise to paste the fol- 
lowing stickers on all grape- 
fruits sold during the week pre- 
ceding the coming of ‘‘HARD 
TO HANDLE.”’ 


Have stickers made, using the 
following copy: ‘‘JAMES CAG- 
NEY finds a New Use for Grape- 
fruit in: “HARD. TO HAN- 
DLE!’ Coming to the Strand 
a Next. It’s the Juiciest 
Hit of the Year! You’ll Kat It 
Up! 

Grapefruit displayed in win- 
dows should also use the sticker, 
together wilh a window ecard and 
stills from the picture. 


INVITE MOTHERS - IN-LAW AS 
AN ATTENTION GETTING STUNT 


Because the comedy in the 
picture revolves around James 
Cagney’s relations with his pros- 
pective mother-in-law and_be- 
cause mothers-in-law are com- 
monly known as ‘‘ Hard to Han- 
dle,’’ a good idea would be to set 
aside one night and eall it 
‘‘mother-in-law night.’’ Suggest 
that sons-in-law should bring 
them to the theatre. You can 
announce this in the paper, 
window ecards or throw-aways 


distributed to people on the 
street and in the office. Use the 
following copy: 

“Here Is a Tip—If You 
Find Your Mother - In- Law 
Hard To Handle Take Her To 
See How James Cagney Han- 
dles His Mother -In- Law In 
‘Hard To Handle’ at the 
Strand.” 

You will get a great kick out 
of it we assure you. 


STRAND MANAGER 


GRAND TEASER NOVELTY 
































TEASER 
Ort 


Opportunities for co-operative win- 
dow displays are offered you with 
several especially posed stills of Mary 
Brian. 

Considerable feminine interest ex- 
ists in this picture due to the fact 
that she appears as a platinum blonde. 
An interesting co-operative beauty 
parlor window should be arranged 
showing a photograph of Mary Brian 
as a blonde (Still Pub. A382) and an- 
other as a brunette (Pub. A73). An- 
other photograph, Still No. 52, shows 
a scene from the picture in which she 


Mary Brian, (some of which are seen 
in the fashion layout on page 9). 

Millinery stores will welcome a 
chance to show a photograph of a star 
with the popularity of Mary Brian, 
in an up-to-the-minute hat. Still No. 
G. B. Pub. S (shown in the fashion 
cut on page 9) is just the thing. 

All stills mentioned if not at your 
exchange, can be secured at 10c each, 
all mailing charges prepaid by ad- 
dressing requests to Still Department, 
Warner Bros. Pictures, 321 West 44th 
Street, New York City. 


ARE BLONDES HARD TO HANDLE? 
NEWSPAPER ESSAY CONTEST 


Mary Brian, leading lady of 
‘‘Hard to Handle’’ is a blonde 
in this picture. This invites 
comparisons as to whether fans 
like her best as a blonde or as 
a brunette as seen in other 
films. 


Greased Pig For 
Street Ballyhoo 


You can. promote this stunt 
very easily at practically no ex- 
pense by getting the kids all 
bannered with James Cagney 
and the theatre name to chase 
the greased pig through the 
street, or in a vacant lot some- 
where in the center of the town. 
For each of the kids who par- 
ticipate, a ticket to the show 
with some special prize for the 
kid who suceeeds in capturing 
the pig and bringing it to the 
box office, should get you a large 
turnout. 
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Another phase of the contest 
might request answers to the 
question ‘‘Are Blondes Hard to 
Handle?’’ 


Limit contestants to letters of 
one hundred and fifty words. 
Offer guests tickets to the best 
ten contributions. 


Phony Sales Talk 
Comic Contest 


Sponsor a contest offering 
guest tickets to writers of the 
best ‘‘Phony Sales Talk.’’ Tie it 
with the fact that Cagney plays 
a high-speed press agent who 
sells anything from vanishing 
cream to vacuum cleaners. Sug- 
vest that contestants write about 
the benefits of horse-cars, dunk- 
ing-proof doughnuts, tobaccoless 
pipes, or other ridiculous, non- 
existent enterprise. 


UNDER 
COVER 





A teaser novelty playing up the return of Cagney provides you with 
a pip of a throwaway. (See illustration). When the head is lifted into posi- 
tion the entire figure of Cagney is visible with a good display of title, cast. 
and your theatre imprints. These novelties should get a wide distribution 
throughout town as they’ll be a great aid to your campaign. 


Prices complete with Theatre and playdate imprints: 


Order direct from 
ECONOMY NOVELTY CO. 
239 W. 39th Street, New York City 








5 
a 








TITLE LENDS ITSELF TO 
CO-OPERATIVE TIE-UP 


“HARD TO HANDLE” is a grand title and a grand picture for 


which to frame a co-operative ad. The title can be used to such good 
advantage, with so many articles of merchandise, that you should 
have little or no trouble putting it over. Turn the idea over to the 
advertising department of the solicitor, together with the suggested 
tie-ups, and the paper will do the rest. Of course, be sure that you 
grab off a nice break for yourself gratis. 


The following dealers can be intrigued with this sort of copy. 


VACUUM CLEANERS 





Brooms Are Hard to Handle 


The Hoover Vacuum Cleaner picks up the dirt as 
neatly as James Cagney picks up the blondes in 


“HARD TO HANDLE” 


at the Strand Theatre. 





FOR AUTOMOBILE DEALERS 





While You’re on Your Way to See 
JAMES CAGNEY 


“HARD TO HAN DLE” 


Stop in to see how easily you can handle our 
New Model NASH Car. 


All the comforts, etc. 







SEWING MACHINES 


Our New Sewing Machines Are So Easy to Handle. 
Stop in for a Demonstration While on the Way to 
See James Cagney in 


“HARD TO HANDLE” 


at the Strand. 





DRESSES 





— If Your Wife Is Hard to Handle, Treat Her to One 
- of Our Dresses and take her to see 


JAMES CAGNEY in 


“HARD TO HANDLE” 


Now Playing at the Strand. 





Other dealers to tie-up with: Reducing Machines; Belts; Row- 
ing Machines; Washing Machines; Curling Irons; Corsets; Beauty 
Parlors—“If Your Hair Is Hard to Handle,” etc.; Dress Shirts and 
Bow Ties; Drive Your Own Taxis. 


povets Red- Headed Sex Menace Returns! 














CAGNE 


- HARD TO HANDLE, 


“You’re telling me?’ 


rowel 


back again in 


‘HARD TO HANDLE’ 


MARY BRIAN - RUTH DONNELLY 
LAIRE DODD - ELEANOR 





A Warner Bros.’ Hit 


with MARY BRIAN * RUTH DONNELLY + CLAIRE DODD 








SPECIAL LOBBY BLOW-UP 


A special enlargement of 
James Cagney is available to 
you. Enlarged to regular one- 
sheet size (28 x 42) and 
mounted on heavy beaver- 
board, it can be had in either 
black-and-white or beautifully 


colored. 





Especially priced at $2.00 for 
black - and - white; $3.00 for 
full color 


F. O. B. New York 
Not Carried at Exchange 





Order direct from 


PHOTO-COLOR STUDIOS 


220 West 42nd Street, New York, N. Y. 








WHAT'S HAPPENING .... 
On The Warner-First National Lot. 


A new service instituted by Warner Bros. pre- 
sents the latest news from the Warner Bros.-First- 
National studios, dealing with pictures in produc- 
tion — Hollywood previews — and about every- 
thing you should know about the coming product. 
It is called “‘What’s Happening on the Warner- 
First National Lot.” 

This service is available to you without charge. 
For your own information, you should read this 
special weekly news bulletin. In addition to giv- 

’ athe pictures you are 














e nee of this up-to-the-minute “news, by 
planting it with your local movie editors, taking 
care to mention the fact that the picture will be 
shown at your theatre. 


Write for this free service without delay. 
Address: Warner Bros., PUBLICITY 
DEPT., 321 W. 44th St., N. Y. C. 


BURGEE 





In brilliant shades especially for 
suspension in your lobby or under 
your marquee. Size 20x30 inches, 


printed on heavy, durable canvas. 
With eyelets for hanging. 


Economically priced at 
45¢ Each 


Available only from 


MORRIS LIBERMAN 
729 Broadway, New York, N.Y. 


NOT AT EXCHANGE 
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YOUR OUTDOOR CAMPAIGN 





S i F- ET DESCRIPTION: Background is in dark and light green; James Cagney is lettered in deep magenta,—title in purple; small 4 
lettering in light green. The head of Cagney is drawn in full natural colors. 





WINDOW CARD 





wnt Many BRIAN <-* ALLER JENRING 
bot WARNER BROS. cud UITAPHONE PICTURE SIX SHEET 








SLIDE 


SLIDING SCALE OF 
ACCESSORY PRICES 








1-SHEETS 
: MIDGET WINDOW CARD 
EERIE 1 Pavone tee ecg eco be 15¢ each 
SISTOMTOOE Eo its che deacaans tested. ad 13c each 
Over: LOOY: fice hice ete lle each 
3-SHEETS 
DYDD See 2 TSR nena eeine erie 40c¢ each COLORTONE SLIDE 
OMer 25 ee, Gawactsciet eee 36c each Make your screen presentation ar- 
tistic and colorful with this atmo- 
6-SHEETS spheric effect, elaborately colored 
Mesto LOtes 25 eee fas 75¢ each beautifully created. 
ET Stole DOr sere ninhi chaiseiesce 70c each 
\ Wo digi] Lek Saath te RR Ae eee 65¢ each 


WINDOW CARDS 





¥ tord0et 23, a Je each 
ol tor- LOG! cei .. 6¢ each 
Over 100 ..dgc each 





INSERT CARDS 


che Sieh Mela. Somes ed 25c: each 


ae heey eee 22¢ each 















bi Rede wien eden ake oe eae a 20c each 
Dea Ne cn Ronee Gh etaaes ka: 18¢ each 
paurad 4x5—Colored positive only . . $2.00 
—Set (positive and negative) 3.00 
a2 xx 04 Photos 3.::4:..0rees 75c a set a 
(8 ant set—culkared) 3%x4—Colored positive only . 1.50 rs 
22x28) Photos. sstieis B0c a set —Set (positive and negative) 2.25 a= 
ee (2 in  set—colored) 
: me Maeson: tiem stip ccdetc tk. oot ies 15¢ each Order by Number N 437 
Pls 6-16 aes. ese ee 10c each NATIONAL STUDIOS, Inc. 
Merchandise Plans ................:. Gratis 
Midget Window Card Ac each 226 West 56th St., New York, N.Y. 
Music: Cues? sae 0 ee aes Gratis Be sure to specify number and i- 
These Prices Apply to U. S. only ; el ee oor pelle Re LSS hk 
THREE SHEET INSERT CARD bee. mt Ee Te ee wor 
ran, PRINTED IN U.S.A. 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 





for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 





www.mediahistoryproject.org 


